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Transform the  
way you manage  
colour and 
appearance

GLOBAL EXPERTS IN 
COLOUR MEASUREMENT 
& ASSESSMENT

Tel: +44 116 284 7790  |   Email: enquiries@verivide.com

Since 1964, VeriVide 

products are trusted by 

major retailers and textile 

manufacturers worldwide

Communicate colour instantly

Access colour objectively

Reproduce colour accurately

Specify the right colour

Visit www.verivide.com

Make the right 
colour decisions 
within minutes

https://www.verivide.com/
https://www.verivide.com/
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We thought a year ago that the business 
environment would be stabilising, with clarity 
on Brexit at long last. Not only is that not yet 
the case, but we have also had to cope with a 
pandemic that has developed into the worst 
health and economic crisis in memory.  

Covid-19 has disrupted life and business 
globally. The clothing and textile sector was 
particularly hard hit by the closure of retail for 
significant periods of time, and we salute our 
members for the way they have coped with 
these challenging circumstances.  

The ASBCI has also felt the impact. We 
had to cancel several events, including the 
AGM and our annual conference, with a 
direct financial impact not only on the ASBCI 
but also on those who supply the services 
for these events. And, like other companies, 
we had to make sacrifices. It was necessary 
to reduce staff wages for a period, and I am 
immensely grateful for their understanding as 
we planned how best to cope with reduced 
income while providing the same high level of 
service to our members. 

In this regard, Kirsty and Carrie have 
excelled themselves. Under their stewardship, 
the ASBCI has grasped the opportunities of 

digital with both hands. In July we held our 
first digital event with the garment costing 
webinar. For anyone who missed it, a video 
is available online. Then, on 2 December, we 
held the first of two teaser webinars ahead of 
a full digital conference in May.

The team launched a monthly newsletter 
to keep members updated, and our quarterly 
digital magazine In Association, which is 
going from strength to strength. Even our 
Yearbook is digital this year to ensure we 
reach all our members, whether they are at 
home or back in the office. 

The ASBCI has also been contacted by 
the Cabinet Office, first to advise on the 
PPE sourcing crisis in the Spring, and most 
recently with regards to Brexit preparations. 
If you haven’t already, please visit the 
Government Transition website to find out 
what you need to do to prepare.

But, despite these challenges, we close out 
this year on a positive. Not one but several 
vaccines are on the horizon and with them 
the hope that normal life will return next year. 
We wish you all a safe and happy Christmas 
and New Year and look forward to seeing 
you – online or in person – in 2021.
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CHAIRMAN’S WELCOME

Dr Alistair Knox
A warm welcome to the ASBCI 2021 
Yearbook after a year no one could have 
anticipated, one in which businesses of all 
types have had to rethink their operating 
models and adapt to rapidly changing 
circumstances. We sincerely wish all our 
members a less eventful 2021.

https://vimeo.com/463424800
https://vimeo.com/463424800
https://www.flipsnack.com/asbci/in-association-november-2020.html
https://www.gov.uk/transition
https://vimeo.com/463424800
https://vimeo.com/463424800
https://www.flipsnack.com/asbci/in-association-november-2020.html
https://www.gov.uk/transition


FREUDENBERG

PERFORMANCE MATERIALS

HIGHEST QUALITY INTERLININGS  

FOR SPORTS AND OUTDOOR ACTIVITIES

Quality. Performance. Sustainability. The 

leader in interlinings for sport & outdoor.

Freudenberg is pioneering the future 

of interlinings and thermal insulation 

with proven and adaptable performance 

for sports and outdoor clothing. With 

Freudenberg as a strong and reliable 

partner, you can create high performing 

garments and equipment to satisfy cus-

tomers. No matter the challenge – they 

will have the freedom to embrace every 

sport and outdoor challenge in uncompro-

mising comfort of the highest standard.  

An unbeatable reputation for performance

As the global leader in woven, knitted, weft 

and nonwoven interlining and thermal in-

sulation, our materials are consistently re-

lied upon by the world’s most innovative 

and high-performing brands:

•  Internationally, we offer the most widely 

available product range to cover all your 

requirements and customer needs.

•  Plus, we have a strong focus on sustain-

ability with more than 250 products 

made with rPET fibers and the industry’s 

first 100% biodegradable padding.

To find out more information visit our website:  
apparel.freudenberg-pm.com

PERFORMANCE MATERIALS
Freudenberg Performance Materials Apparel SE & Co. KG
Approach us to meet your demands:
Phone: 01706-75 47 77
E-Mail: uksales@freudenberg-pm.com

https://apparel.freudenberg-pm.com/en
https://apparel.freudenberg-pm.com/en
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ASSOCIATION.
in

NOVEMBER 2020

REWRITING 

THE RULES
How the pandemic 
is changing supply 
chains

CLEANING 

UP COVID

GreenEarth reveals 
results of Covid-19  
research

The next 
Educating 
the industry 
professionals 
of the future

generation

_OUT NOW! DON’T MISS 
THE LATEST ISSUE OF  
IN ASSOCIATION

Catch up on a wealth of expert articles in the 
November edition of the ASBCI’s quarterly 
member magazine In Association. 

Several members share their lessons 
learned during the Covid-19 pandemic, 
from changes in supply chain and 
social compliance to new consumer 
trends as a result of lockdown. And 
GreenEarth Cleaning reveals the results 
of its independent research into Covid and 
garment aftercare.

The issue also features a focus on our 
academic members and the achievements 
of their students in this very difficult period.

As always, thank you to all our contributors, 
and we hope you enjoy the magazine. 

_FREUDENBERG’S 100% BIODEGRADABLE PADDING 

Comfortemp® Tencel padding from 
Freudenberg Performance Materials Apparel 
biodegrades in soil in just 60 days. Made 
from sustainably produced cellulose fibre, 
the padding meets all the requirements for 
high-performance thermal insulation for 
sports and outdoor clothing. 

The padding is based on Lyocell, a 
cellulose from Lenzing that is produced from 
natural raw materials in an environmentally 
friendly process using eucalyptus wood from 
sustainable forests.  The solvent used to 
obtain the fibres is almost completely reused 
in the production cycle.

Thanks to fine fibres and innovative 
processing, comfortemp Tencel padding 

is lightweight and efficient, providing soft 
and breathable thermal insulation. It offers 
excellent moisture management, reducing 
chilling against the skin, and is also water-
repellent, antistatic, quick drying and 
compliant with the requirements of the 
Oeko-Tex 100 standard.

‘This innovation is the result of intensive 
research and close cooperation between 
Freudenberg and Lenzing,’ said Benoit 
Cugnet, head of global strategic marketing 
at Freudenberg Performance Materials 
Apparel. ‘As an ecologically responsible 
manufacturer of special fibres from 
renewable raw material wood, Lenzing is a 
perfect partner.’

https://www.flipsnack.com/asbci/in-association-november-2020.html
https://www.flipsnack.com/asbci/in-association-november-2020.html
https://www.flipsnack.com/asbci/in-association-november-2020.html
https://www.flipsnack.com/asbci/in-association-november-2020.html
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_ASBCI WEBINAR TO 
FOCUS ON ADAPTING 
TO THE DIGITAL SHIFT 
POST COVID-19

Join experts in consumer behaviour and 
digital psychology, logistics, and retail for 
an in-depth look into how the pandemic 
has changed consumer behaviour and 
how retailers must adapt to stay ahead 
in a special webinar organised with event 
partner Eurofins.

Covid-19 has not only changed how 
people buy, but what they buy and when 
and where they buy it. National and regional 
lockdowns have closed high streets and 
changed people’s attitudes to shopping, 
perhaps forever. And the inevitable shift 
online, already well underway before the 
pandemic, has accelerated, and with it the 
transformation of consumer expectations of 

stock availability and delivery times.
How can retailers and the wider supply 
chain adapt to rapidly changing trends and 
a disrupted business environment while 
satisfying increasingly demanding and more 
socially conscious consumers?

Join the ASBCI and a panel of experts, 
including digital psychology expert Andrew 
Nicholson from Kulea and logistics experts 
from Advanced Supply Chain, in an online 
panel debate on the impact of the pandemic 
on consumer buying decisions and how 
retailers have responded to these changes 
to ensure they have the right products in 
stock at the right time to meet demand.

More information at www.asbci.co.uk.

SMART CONSUMERS 

BEYOND 2020

3 March 2021

From time to time the ASBCI is contacted 
by media outlets for comment on industry 
issues that hit the news. As the expertise of 
the ASBCI is rooted in our membership, we 
would like to be able to forward these media 
opportunities to the appropriate members. 
To facilitate this, we will email a form in the 
new year and ask members who wish to 
participate to nominate a spokesperson(s) 
and indicate the issues they would be 
prepared to comment on so we can provide 
these details promptly to the media when 
relevant as deadlines are often tight.

_PRESS ENQUIRY 
MEMBER CONTACT LIST

JOB ALERT: UNIVERSITY 
OF MANCHESTER 
LECTURER VACANCIES
The University of Manchester Fashion 
Business & Technology group is 
advertising three lecturer vacancies:

Lecturer Fashion & Textile Technology
Lecturer Fashion Management
Lecturer Fashion Marketing

One-year fixed-term posts; salary 
£36,914 to £51,034 per annum, 
depending on experience. The closing 
date for applications is 04/01/2021.

https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.jobs.manchester.ac.uk/displayjob.aspx?jobid=19373
https://www.jobs.manchester.ac.uk/displayjob.aspx?jobid=19359
https://www.jobs.manchester.ac.uk/displayjob.aspx?jobid=19372
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.jobs.manchester.ac.uk/displayjob.aspx?jobid=19373
https://www.jobs.manchester.ac.uk/displayjob.aspx?jobid=19359
https://www.jobs.manchester.ac.uk/displayjob.aspx?jobid=19372
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BSI has invited the ASBCI to nominate a 
representative to sit on its committees for 
Community Face Coverings (sub-committee) 
and Apparel and Interior Textiles.

BSI is the UK National Standards Body 
(NSB). It coordinates and facilitates the 
development of standards of UK origin, as 
well as being the UK focus for participation 
in European and international standardisation 
through the International Organisation for 
Standardisation (ISO), the International 
Electrotechnical Commission (IEC), the 
European Committee for Standardisation 
(CEN) and the European Committee 
for Electrotechnical Standardisation 
(CENELEC).

BS 0 is BSI’s British Standard setting out 
the principles of standardisation undertaken 
by BSI as the UK NSB. Its principles 
encompass the development, publication, 
maintenance, and application of British 
Standards and related standard documents, 
together with the UK’s participation in 
European and international standardisation. 

The standards development processes of 
ISO, IEC, CEN, and CENELEC all operate 
through technical committees consisting of 
national delegations appointed by member 
bodies. The UK participates in almost all 
such committees, each of which is usually 
responsible for a range of standards that fall 
within its scope.

Membership of BSI’s committees is at the 
discretion of BSI. Committee members are 
expected to participate by responding to 

emails and calls for votes/comments, and 
by attending the committee meetings (all 
virtual, at present). Training is provided by 
a new member’s pack, information on the 
committee and BSI’s website, and the BSI 
also provides free, one-day training courses.

BSI is particularly looking for an ASBCI 
representative for the following committees:

• TCI/66 Apparel and Interior Textiles 

Committee (one meeting per year), to 
replace a previous representative.

• A new TCI/100/2 Community Face 

Coverings sub-committee (non-

medical) providing UK input into a 
European (CEN) Textiles Working Group 
on Community Face Coverings that is 
converting a CEN Workshop Agreement 
(CWA) into a CEN Technical Specification 
(CEN/TS). This committee will meet at 
least once a month until the CEN/TS is 
published, hopefully later next year.

 
The BSI hopes the first meeting will take 
place in early January 2021 so please forward 
expressions of interest by 5 January 2021 
to the ASBCI. You will be sent a BSI link to 
complete the application and upload your CV.

ASBCI representatives are required to 
feedback periodic reports to the ASBCI 
Technical Committee. 

Further information can be found on BSI’s 
Standards Development website (best 
opened in Chrome).

_CALL FOR ASBCI 

REPRESENTATION ON  

BRITISH STANDARD 

INSTITUTE COMMITTEES

mailto:asbcioffice%40asbci.co.uk?subject=BSI%20committee%20representation
https://standardsdevelopment.bsigroup.com/
https://standardsdevelopment.bsigroup.com/
mailto:asbcioffice@asbci.co.uk?subject=BSI%20committee%20representation
https://standardsdevelopment.bsigroup.com/
https://standardsdevelopment.bsigroup.com/
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THERE ARE ACTIONS YOUR BUSINESS
NEEDS TO TAKE NOW AT GOV.UK/TRANSITION

NEW RULES FOR BUSINESS WITH  
EUROPE START ON 01 JAN 2021

Bureau Veritas has launched an interactive 
guide to supplying goods into and out of the 
UK after Brexit.

The virtual tool is designed to help UK 
retailers, suppliers, and brands guide 
themselves through the minefield of 
changes and regulations that come into 
effect in 2021. As a result of the complexity 
of Brexit and the ever-changing information, 
the tool is constantly being updated with 
more information and FAQs as the UK 
progresses on its Brexit journey. 

As changes are announced by the UK 
Government, Bureau Veritas will update the 
tool to keep clothing and textile businesses 
informed of the information required to 
supply good into and out of the UK.

_BUREAU VERITAS LAUNCHES 
‘UNDERSTAND BREXIT’

https://www.gov.uk/transition
https://prezi.com/view/nWGd54sV80HwV3Oljwmx/
https://prezi.com/view/nWGd54sV80HwV3Oljwmx/
https://prezi.com/view/nWGd54sV80HwV3Oljwmx/
https://prezi.com/view/nWGd54sV80HwV3Oljwmx/
https://www.gov.uk/transition
https://prezi.com/view/nWGd54sV80HwV3Oljwmx/
https://prezi.com/view/nWGd54sV80HwV3Oljwmx/
https://prezi.com/view/nWGd54sV80HwV3Oljwmx/
https://prezi.com/view/nWGd54sV80HwV3Oljwmx/


In 2020 we have strived to provide our customers with the best possible 

service – and to ensure their businesses and supply chains operate safely. 

Today, more than ever, we are here to ensure our clients can provide safe, 

quality-assured, sustainable solutions to their end markets – through the 

COVID-19 pandemic, Brexit and beyond.

Local expertise. Global reach

With the largest and broadest UK softlines & 

hardlines testing, assurance, inspection and 

certification solutions offered through our two 

specialist laboratories, our breadth and depth of 

capabilities include:

•  Fibre, flammability and performance testing 

of textiles and apparel

•  Safety testing of products & textiles in 

accordance to industry standards

•  Benchmarking of products or textiles to 

substantiate claims & improve quality and 

performance

•  Technical expertise across softlines and 

hardlines – including all types of textile 

and apparel, PPE, footwear, toys, candles, 

cookwear, kitchenwear and more

•  Supporting customers from R&D stage to 

certifying and launching products to market 

and beyond

Our UK-based technical and customer support 

team can support you in understanding what 

INTERTEK UK’s TOTAL  
QUALITY SOLUTIONS
Supporting your softlines and hardlines testing, safety, 
quality, and performance improvement needs.

FOR MORE INFORMATION ABOUT INTERTEK UK’S  TOTAL QUALITY SOLUTIONS

https://www.intertek.com/
https://www.intertek.com/
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•  

you need to ensure you are offering safe and 

quality textiles and products to your customers. 

Outstanding customer experience

In 2020 we have invested in our technology 

to support our superior customer experience 

offering - through increased accuracy in sample 

preparation, automated customer request forms 

and automated updates for clients throughout 

the testing process.   

This is supported by our account management 

and customer services team, providing 

accountability and direct local contact for our 

customers to respond to your needs. As a 

UK-based service provider, dedicated account 

managers are closely aligned with technicians 

processing and performing testing - ensuring 

close tracking of samples as we keep visibility 

on progress through the laboratory, with the 

option to pick up the phone and understand 

status as well as answer queries at any point. 

In addition, our dedicated UK-based customer 

services team are available round the clock for 

urgent requests or queries.

Supporting customers during COVID-19 

pandemic and beyond

Intertek provides mission-critical quality 

assurance solutions to ensure customers’ 

production and operations continue to function 

smoothly in rapidly changing situations –

including our health, safety and hygiene Protek 

solutions.  

Our UK and global experts can support 

you manufacturing and supplying safe, 

quality-assured PPE products to market – 

our capabilities range from product testing, 

to independent certification and product 

performance solutions and our experts can 

ensure your products meet the requirements 

to access the UK, European or global markets.  

With our experts fully up -to-date on the highly 

changeable UK market landscape, speak to our 

experts today to find out how we can support 

your testing and quality assurance needs.

Partnering with you for UK & EU market 

access beyond Brexit

Intertek understands the complexity that the 

impending changes of Britain’s exit from the EU 

will bring for importers and exporters to UK and 

EU markets.  For products complying with the 

PPE or Toy Safety Directive, our experts can help 

you prepare for this to ensure continued access 

to UK and EU markets in 2021 and beyond. 

Total Sustainability. Assured

Sustainability services have been core to 

Intertek’s global business for more than 100 

years. Our clients trust us to ensure quality, 

safety and sustainability in their businesses, 

across the entire value chain, to protect their 

brands and to help them gain a competitive 

advantage.  

We can help you to meaningfully demonstrate 

your commitment to sustainability, through our 

operational solutions to test and improve the 

sustainability performance of your products – 

and help you manage risk and visibility across 

your broader operations and supply chains, 

through our local, global and technology 

powered assurance solutions.

The Intertek Advantage

Intertek UK is part of Intertek Group, a FTSE 

100 total quality solutions provider with scale 

in 100 countries and over 1,000 laboratories.  

We can help you gain market access across the 

globe with your safe, quality-assured products. 

Contact our UK colleagues today to find out how 

we can support your local or global needs.

The ‘one stop shop’ for all your safety 

and quality solutions, supported 

by our UK based technical experts, 

laboratories and customer support 

team through the  

end-to-end process.

+44 (0) 116  296 1620 consumergoods.uk@intertek.com intertek.com

ADVERTORIAL FEATURE

https://www.intertek.com/
https://www.intertek.com/
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NEW TALENT

_CREDITS

_1 Design by Olivia Rubens, MA Fashion Design 
Technology; Womenswear, LCF 2020.
Photo: Giuliano Koren, ITS 2020.

_2 Design by Emelia Johnson, BA (Hons) Fashion 
Design, DMU 2020. Model: Julia Desperak.  
Photo: Judyta Zariczniak.

_3 Design by Ashira Phoenix Mellor, BA Fashion 
Knitwear Design and Knitted Textiles, NTU 2020.
Model: Rajan Mellor Photo: Brishan Mellor.

_4 Design by Elspeth Alderman, BA Fashion Knitwear 
Design and Knitted Textiles, NTU 2020.
Model: Annelie Alderman. Photo: Elspeth Alderman

_5 Design by Umaimah Mussa, BA (Hons) Fashion 
Buying with Design, DMU 2020. Photo: Ritchie Garrod. 
Model: Avie Twynam at Alan Sharman Agency.

_6 Design by Humaira Daud, BA (Hons) Fashion 
Design, DMU 2020. Image: Graduate Fashion 
Foundation for 2020 LFW Campaign. Photo: Rory 
James. Model: Sarah Abshir at Nevs Models.

Cover competition
Each year the ASBCI Yearbook front cover image is selected from 

entries submitted by member colleges and universities of their 
students’ designs. Here are some of the other stunning entries.
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Jackie Lewis from MOTIF opened with a 
review of the State of Skills in the Apparel 
Industry 2020 report, focusing on the skills 
required to reposition the industry and the 
need to harness the old with the new to 
drive the smart fashion models of the future.

The skills gap in the industry is very 
real, said Jackie, and businesses are still 
struggling to find the right skills. She 
highlighted the disconnect between 
management and employees when it comes 
to perceived training needs and attitudes. 
‘There is a gap between what people need 
and what the industry needs.’

Looking to the future, Jackie highlighed 
the key skills that must be developed. These 
are: digital process flow, 3D, data integration 
and analytical problem solving, lean 
manufacturing, and innovative thinking.

‘Prioritise a learning culture and look to 
your value chain,’ Jackie told attendees. 
‘You will have experts in your business, so 
bring people together and create a strong 
mentoring programme. It is always better to 
upskill and invest in existing staff.’ 

The webinar took place on the day that 
Lockdown 2.0 ended in England and just 
days after news of the adminstration of first 
Debenhams and then the Arcadia Group, 
two giants of UK fashion retailing. This led to 

a lively discussion between the panellists on 
the importance of data insight to understand 
changing customer needs, the growing 
emphasis on a responsive online offer, and 
innovation at the product level.

Kate Hills from Make it British also 
emphasised that even the biggest fashion 
businesses need to retain some UK 
manufacturing to enable them to respond 
quickly to the latest trends.

On the topic of UK manufacturing, the 
panel discussed the challenges of Brexit. 
This has already caused shortages in 
skilled labour, said Jenny Holloway from 
Fashion-Enter, who added how hard it 
is to recruit for roles such as machinists, 
particularly in London. Lindsay Clarke from 
Planet Personnel said it is imperative that 
the industry focuses on making roles as 
interesting as possible, with clear career 
progression. ‘We need to start with colleges 
and universities and make students aware of 
the possibilities for technical roles.’

The next webinar in the series, Smart 

Consumers Beyond 2020: the post-

pandemic digital opportunity, takes place 
on 3 March 2021 and will provide an in-depth 
look at how the pandemic has changed 
consumer behaviour. For more information 
and to book your place visit www.asbci.co.uk.

In the first of the ASBCI’s Beyond 2020 event series, experts from MOTIF, 
Fashion-Enter, Make it British, and Planet Personnel discussed the ongoing 

skills gaps in the fashion sector, the impact of Brexit, and the challenge of 
making technical skills appealing in an increasingly digital world.

SMART SKILLS BEYOND 2020

The new learning mentality

https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series


Sentire Fabric Handle

Sample Loading Station

The Sentire has been developed 
to create a common language to 
communicate the experience of 
fabric handle. 

It uses technology that is 
intended to define fabric tactile 
properties in a haptic spatial 
system. 

The data generated will support 
engineering customised fabric 
touch feel,  consistency and 
quality control of fabric tactile 
properties, shortening lead times, 
reducing supply chain waste and 
minimising quality dispute. 

https://www.roaches.co.uk/
http://www.cleanmold.com.tw/
https://www.roaches.co.uk/
http://www.cleanmold.com.tw/


REACH after Brexit
ASBCI Technical Committee vice-chair Alan Ross highlights the 

latest amendments to REACH and explains the complex regulatory 
situation businesses can expect in the event of a no-deal Brexit. 

Two major amendments to REACH came 
into force in 2020. Regulation 2018/2005, 
added diisobutyl phthalate (DIBP) to the 
list of phthalates restricted under Entry 
51 of Annex XVII of REACH with effect 
from 7 July 2020. The limit for DIBP is 
0.1%, either individually or in combination 
with any other phthalate under Entry 51. 
Just as importantly, the same amendment 
also extended the scope of the restriction 
beyond ‘toys and childcare articles’ and into 
all articles placed on the market as well as 
better defining ‘plasticised material’. This 
encompasses all flexible plastic materials 
including placement prints, surface coatings, 
adhesives, paints, and foams but excluding 
silicone rubber or natural latex coatings.

The second, Regulation 2018/1513, 
addresses CMRs in textiles that come into 
contact with the skin in clothing, footwear, 
and other textiles. The new restriction, which 
entered into force on 1 November 2020, is 
often referred to as Entry 72 but covers a 
range of different substances, including 
PAHs, disperse dyes, extractable elements, 
formaldehyde and additional phthalates 
as well as several lesser well known 
substances.

Both of regulations had two-year transition 
phases and manufacturers and importers 
should by now have put appropriate control 

measures in place to ensure compliance.
2020 also saw proposals for restrictions on 

siloxanes (D4, D5, D6) and skin sensitising 
substances in textiles and leather products 
adopted. This will lead to further restrictions 
being introduced on 26 disperse dyes, 
further restrictions on formaldehyde, 
additional restrictions on extractable 
elements such as nickel, chromium VI, and 
cobalt, and a generic restriction for other 
skin sensitising substances used in textiles, 
leathers, furs, and skins. The proposed 
restrictions will not apply to medical devices, 
biocidal products, or to secondhand 
materials in use prior to 31 January 2023.

A further announcement from ECHA is 
the launch of a major project focusing on 
the compliance of consumer products. The 
project will encompass not only REACH 
compliance but all the Biocidal Product 
Regulations and the Persistent Organic 
Pollutant Regulations, with a report to be 
published in 2023. A pilot study identified 
that almost one in four consumer products 
imported into the EU did not meet these 
regulations, with almost two-thirds of non-
compliant products originating from China.

REACH and BREXIT
Looking ahead, by the time this article 
is published we might know whether 
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the UK has left the EU with or without 
a trade deal. This has major implications 
for UK manufacturers and importers who 
have reporting obligations under REACH. 
Assuming that no trade deal is agreed, 
then as of 1 January 2021, responsibility 
for restricted substances in the UK will 
transfer from the ECHA (European 
Chemicals Agency) to the Health and 
Safety Executive (HSE). The UK will adopt 
REACH into UK law with all existing 
restrictions still applicable, and while it is 
expected that the UK will wish to maintain 
a level playing field, there is no guarantee 
that UK Regulations will not diverge from 
the EU in the future.

One major impact will be the need for UK 
companies to register with the HSE even 
though they may already be registered 
with the ECHA. Equally, UK companies 
wishing to sell products in the EU will need 
to appoint an Authorised Representative 
with an EU address to act on their behalf 
unless they already have an EU address. 
Conversely, companies with EU addresses 
will need to register with the HSE using a 
UK-based address. 

This will inevitably create an additional 
burden on manufacturers and importers 
as they will potentially have different roles 
in the UK and EU markets from those that 
they may have had prior to 31 December 
2020. For example, a UK-based retailer 
buying from a supplier in Germany would 

be considered a ‘downstream user’, but 
after 1 January 2021 they would become 
an importer and their obligations would 
change. A UK manufacturer selling to 
the EU would conversely go from being 
a manufacturer, with all the attendant 
implications and obligations, to being a non-
EU supplier with no legal obligations under 
EU REACH but with obligations under 
UK REACH. Clearly, most companies will 
attempt to navigate the turbulent regulatory 
waters by continuing to do whatever is 
necessary, but at an additional cost to 
industry and potentially to the consumer.

Special arrangements apply in relation 
to manufacturers or suppliers based 
in Northern Ireland. Norther Ireland 
will potentially continue to follow EU 
Regulations to avoid the impact of the ‘hard 
border’ effect while at the same time being 
subject to UK Regulations for goods sold 
only within the UK. The HSE has produced 
extensive guidance for industry.

2021 promises to be a year that will bring 
many challenges to the industry in relation 
to restricted substances, and it remains to 
be seen whether a last-minute trade deal 
can be agreed in time to avoid the worst 
effects of this divergent regulatory situation. 
In the meantime, industry must plan for 
what it already knows to be on the horizon 
and hope that the various politicians are 
able to find a workable solution that may 
offset the looming chaos.

Alan Ross is ASBCI Technical 
Committee vice chair and 

technical director for High Street 
Textile Testing Services and a 

member of the BSI Committee on 
ChemicalTesting of Textiles.

https://www.hse.gov.uk/Brexit/reach-guidance.htm
https://www.hse.gov.uk/Brexit/reach-guidance.htm


100 YEARS

100 YEARS

T:    +44 (0) 161 869 1610

E:   enquiries@shirley.co.uk

W:  www.shirley.co.uk

With a proven track record of work with multinational yarn, fabric and finished
product manufacturers, garment producers and high street retailers,
Shirley® has been delivering world-leading textile testing, investigation and
certification services for 100 years.

And, as the sole UK representative for OEKO-TEX®, we test and certify
textiles and leather throughout the supply chain, making it easier for you
to choose products that are harmless to health, ethically made and
environmentally sustainable.

For quality support and unrivalled expertise, trust Shirley®

A century of
reassurance

ORDER A PRINT COPY

T: 01422 354666 

E: asbcioffice@asbci.co.uk

AVAILABLE NOW 

ON AMAZON

ONLY 

£9.99

https://www.shirley.co.uk/
https://www.amazon.co.uk/Garment-Costing-Everything-making-clothes-ebook/dp/B087D59FBB/
https://www.shirley.co.uk/
https://www.amazon.co.uk/Garment-Costing-Everything-making-clothes-ebook/dp/B087D59FBB/


Community face coverings:
the real story

As face coverings for the general public become part of the new 
normal, ASBCI Technical Committee vice-chair Alan Ross outlines 
the progress from homemade face coverings to the development of 

informal national standards and the road to a potential  
European standard. 

At the start of 2020, no one could have 
predicted the global chaos and disruption 
that would be wreaked by the Covid-19 
pandemic. However, as the severity of 
the situation became apparent, many 
governments around the world decreed 
that face coverings should be worn by the 
general public when using public transport 
and in other busy indoor areas such as in 
shops and even in some workplaces. 

Until this point, the wearing of face 
coverings in Europe was largely unknown 
except in the medical sector or when 
specialist respiratory protection equipment 
was required. Other parts of the world 
routinely see members of the public wear a 
face covering, predominantly to counteract 
the effects of localised pollution, but in 
some countries also as protection against 
other viral infections.

In June 2020, when the UK Government 
first announced that face coverings 
would be mandatory on public transport 
in England, these were still not generally 
available. The industry swung into action, 
both in sourcing single-use (disposable) 

medical face masks and in creating a range 
of alternative face coverings that could be 
washed and used again and again. 

Early versions of reuseable face coverings 
were often made from repurposed textiles 
that could not be sold because retail outlets 
had closed for lockdown, or fabrics that had 
been ordered but not yet delivered and the 
order had been cancelled by the buyer.

At the same time, official government 
guidance advised the general public 
that they could make their own face 
coverings from old T-shirts, for example, 
and numerous videos sprung up on the 
Internet demonstrating how this could be 
done at home. However, there were no 
benchmarks for the quality or safety of 
such face coverings, leading to concerns 
that items produced by the consumer could 
be ineffective while those produced on a 
commercial scale could vary significantly in 
quality and could even be unsafe. 

Among the concerns was the fact that the 
Government and media routinely referred to 
face coverings as PPE (personal protective 
equipment) when this is factually incorrect. 
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Face coverings intended for use by the 
general public are not PPE, neither are they 
medical grade masks. They are not intended 
or designed to provide any protection 
against the ingress of infectious material 
but to provide a simple barrier to the 
potential emission of viral material via cough 
and sneeze droplets, thereby reducing the 
viral load in the atmosphere to safer levels. 

In the background, various countries were 
working on developing safety standards 
for face coverings. In order to distinguish 
between those intended for the general 
public and those intended for use in 
the medical sector and PPE, the phrase 
‘community face covering’ was adopted. 
Countries that developed informal national 
standards include France, Spain, and 
Ireland. The UK was not among those that 
felt a national standard was necessary.

In the absence of leadership from British 
Standards or the UK Government, the 
British Retail Consortium commissioned 
the development of a set of guidelines on 
manufacture and performance that could 
be adopted by manufacturers and retailers 
as a benchmark. This would provide some 
evidence of compliance with the EU’s 
General Product Safety Directive as well as 
setting basic quality standards on properties 
such as colour fastness and dimensional 
stability. Following a short period of 
consultation, the BRC Guidelines were 
published at the start of June 2020, just as 
a group of interested parties commenced 
work in Europe on a ‘Community Workshop 
Agreement’ (CWA). Sadly, the scope and 
composition of the group developing the 
CWA explicitly excluded any country that 
had not already published a document on 



the same topic, hence the UK was excluded 
from the development phase of the CWA. 
This was later published at the end of June 
as CWA 17533.

Since then there have been a number of 
developments. Certain European countries 
have sought to make CWA 17533 the 
default legal standard for community 
face coverings. However, others consider 
the basis of the CWA flawed and biased 
towards the application of medical grade 
test methods. There is also concern that 
it fails to recognise differences in the 
materials used or to take into account the 
difference between healthcare markets 
and the wider consumer market. There is, 
for example, no requirements in the CWA 
for colour fastness, dimensional stability, 
chemical safety, or that the basic properties 

are retained after repeated laundering, 
yet all of these can have an impact on the 
fitness for purpose of the item.

CEN (the European Standardisation 
Organisation) has established a new 
committee to oversee the further 
development of standards for face 
coverings, most likely into a Technical 
Specification (TS) and potentially later 
into a full blown European (EN) Standard. 
However, initial progress will probably be 
slow as the basis on which the CWA was 
developed, and the science behind its 
choice of tests, is likely to be challenged.

Separately, there is a growing group of 
bodies concerned at the environmental 
impact of the materials used in face 
coverings, whether medical or community. 
Typically, medical masks and single-use 
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PPE marks are made from synthetic 
fibre which is not environmentally 
friendly, and which is likely to break 
down, releasing microfibres in the 
environment. Organisations such as Health 
Transformation Network’s Heathcare 
Without Harm group provides an informal 
setting for like-minded professionals in 
Europe to discuss how to influence a 
change away from single-use synthetic 
materials towards more environmentally 
friend and sustainable materials and  
re-useable products. 

Not all face coverings provide the same 
level of performance and product design 
and constructions can vary widely from 
single-layer to triple-layer, with or without 
added filters, and performance ranges from 
highly effective at filtering micro-particles 
(known as aerosols) to very ineffective. 
Nevertheless, since the purpose of 
community face coverings is not to protect 
the wearer but to reduce the viral load in 

the atmosphere, some studies into face 
coverings must be taken with a pinch of salt 
in their interpretation of test results.

Another area of concern is the seemingly 
widespread promotion of the use of 
anti-bacterial and anti-fungal chemical 
treatments to the fabric as protection 
against Covid-19. Such treatments are 
widespread in intimate apparel, hosiery, 
and activewear but the safety data may not 
have considered the potential toxicity of 
these chemicals from inhalation and oral 
absorption when in direct and prolonged 
contact with the mouth and nose rather 
than simply in contact with the skin in other 
areas of the body.

The situation remains one that will 
continue to change as scientific knowledge 
about the coronavirus and how to reduce 
its transmission becomes more detailed. 
This information will guide and inform 
future designs and the materials used for 
community face coverings.
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Left: Face coverings became 
mandatory on public transport in 

England in June, and their use has 
subsequently been extended to other 

indoor settings such as shops. 
Data YouGov.  

Infographic: Statistica

Previous page: How Covid-19 
spreads from person to person. 

Image created by Russell Tate for 
the United Nations.

https://www.statista.com/chart/22504/mask-wearing-in-the-uk-yougov-survey/
https://www.chargeurs-pcc.com/
https://www.statista.com/chart/22504/mask-wearing-in-the-uk-yougov-survey/
https://www.chargeurs-pcc.com/


The innovative power 

of nature!
Lainiere Performance Silver uses positively charged 

silver ions permanently embedded in the material to 

eliminate microbes on soft surfaces that it is 

incorporated in. This includes bacteria, fungus, mold, 

and mildew. 
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https://www.chargeurs-pcc.com/
https://www.chargeurs-pcc.com/


In September 2021, the Association of 
Suppliers to the British Clothing Industry 
will celebrate its 47th year, and I have been 
involved for 38 of those years.  

The ASBCI started life as the British 
Interlining Manufacturers Association 
(BIMA) in 1973. Its mission was to bring 
together 12 competitor companies to 
discuss matters of mutual interest, to 
educate the industry on fusible interlinings, 
and to express collective views to 
Government departments and other bodies.  

I was working as PA to Peter Cussons, 
director of Vilene Interlinings, when he 
became BIMA chairman in 1983 so I 
became secretariat for BIMA. However, 
when Peter’s two-year stint finished, I was 
asked to continue looking after BIMA. The 
rest, as they say, is history.

Evolution of the Association
In 1987, BIMA extended its membership 
to include non-interlining manufacturers 
and companies, thereby encompassing all 
spheres of the British clothing industry. 

Ultimately, the addition of these new 
members led to a change of name, and in 

1992, BIMA became the ASBCI. That same 
year Len Rose became Chairman and 
continued in this role until 2006 when he 
became Life President. During his tenure 
there were huge changes in the industry as 
manufacturing moved offshore. The ASBCI 
supported members through this transition 
with topical conferences, technical seminars, 
visits to members’ sites, and technical 
booklets. As a result, its membership grew. 
The Association currently reaches tens 
of thousands of people working within 
its members’ organisations right across 
the supply chain, including retail, brands, 
manufacturing, cleaning, componentry, 
CAD/CAM, testing houses, and academia.

Strength in depth
The ASBCI continues to provide apparel 
professionals with a forum where they 
can exchange perspectives, expertise, and 
knowledge to help their own businesses and 
the industry as a whole. ‘Raising consumer 
satisfaction through industry partnerships’ 
was, and remains, the mantra of the ASBCI.

With such a wealth of expertise, the 
ASBCI has access to knowledge and 
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Steph’s reflections
At the end of a challenging year, ASBCI 
Company Secretary Stephanie Ingham 
MBE reflects on where it all began, how 
the ASBCI has changed, how it helps 
members, and where it is going.
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information that can influence situations 
and developments in the industry. Early 
warnings of potential problems and possible 
solutions, advice on new technology, new 
ideas and the latest standards, ensure 
members’ interests are actively catered for.

The ASBCI Technical Committee uses 
its members’ exceptional expertise to 
produce an acclaimed range of technical 
bulletins and handbooks. These publications 
address all aspects of clothing manufacture 
and are available to fashion professionals 
across the global supply chain. They are 
often cited as recommended texts by 
colleges and universities. 

ASBCI conferences have been hailed 
as second to none. These are highly 
informative, with speakers from around the 
world, while our technical seminars attract 
delegates from all sectors of clothing and 
allied trades.

In 1995, Len proposed that the ASBCI 
hold an annual ball with proceeds going to 
a nominated charity. This was another very 
successful venture, and over the course 
of 21 years, the ASBCI raised more than 
£250,000 for different charities.  

YB/ABOUT

Our mission
As the leading trade association for 
the UK’s fashion and textile industry, 
the ASBCI strives to provide members 
with a non-competitive networking 
environment that stimulates discussion 
and the sharing of information and 
expertise and enhances the industry’s 
knowledge base. The ASBCI prpvides 
a crucial link between industry and 
academia and helps to lobby for and 
raise awareness of the important issues 
facing the industry.

Reciprocal partners
Partnerships with key professional 
bodies help the ASBCI and its members 
maximise knowledge sharing and 
networking opportunities. Our partners 
include the UKFT, the Textile Institute, 
the Society of Dyers and Colourists, the 
UK Textile Laboratory Forum, the Guild 
of Cleaners and Launderers, and the 
Northern Clothing and Textile Network.

https://www.asbci.co.uk/publication/handbooks
https://www.asbci.co.uk/publication/handbooks
https://www.asbci.co.uk/publication/handbooks
https://www.asbci.co.uk/publication/handbooks
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Personal highlights

Without doubt my personal highlight was 
being awarded an MBE for services to 
business. It was a mind-blowing moment to 
receive the nomination letter from Downing 
Street, and even more humbling to realise 
that it was members who nominated me, 
and to see nomination letters from so many 
members. Thank you all once again.

The Future

The last two years have challenged us 
all. The mill fire at our old offices was 
particularly devastating as all our old 
records, videos, and photos were destroyed. 
Ever the Phoenix, the ASBCI rose from 
the ashes and carried on. We were up 

and running in a matter of days, in new 
premises. Yorkshire grit prevailed!

In these uncertain times, the ASBCI 
continues to evolve and remain relevant and 
active on behalf of its members. We have 
embraced digital with an online programme 
of webinars and a digital conference in 
May 2021. Our annual Yearbook is now 
digital, and we have also launched the 
quarterly digital magazine In Association 
and monthly e-newsletters. We remain 
committed to keeping our members up to 
date with developments and we offer advice 
and support where possible. 

It has been my life’s work to be part of the 
ASBCI and I look forward to seeing it meet 
the new challenges ahead, come what may!

Student supporton
The ASBCI’s student offer is evolving to keep pace with the changing needs of 
students, and never before has this been so important. One of our key aims is to act 
as a bridge between academia and industry to provide opportunities and support to 
fashion and textile students in the UK. Through our new publication In Association we 
are giving universities and students a way to connect, create, and collaborate with the 
industry they will work in. The ASBCI also organises and supports a number of awards 
that celebrate student talent and we offer student membership benefits including 
special rates for technical handbooks and event attendance, and a 50% discount on 
yarns from Colourmart. All students on eligible courses at Premier Academic Members 
are entitled to free associate student membership. 

https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.flipsnack.com/asbci/
https://www.flipsnack.com/asbci/in-association-november-2020.html
https://www.asbci.co.uk/students-member-benefits
https://www.asbci.co.uk/students-join
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SMART CONSUMERS   
BEYOND 2020

The post-pandemic digital opportunity

Join experts in consumer behaviour and digital psychology, logistics, 

and retail for an in-depth look into how the pandemic has changed 

consumer behaviour and how retailers must adapt to stay ahead.

Organised with event partner Eurofins

FREE Webinar
March 3, 2021

Covid-19 has not only changed how people buy 

but what they buy and when and where they 

buy it. Lockdowns have closed high streets 

and changed people’s attitudes to shopping, 

perhaps forever. And the inevitable shift online, 

already well underway before the pandemic, has 

accelerated, and with it consumer expectations of 

stock availability and delivery times.

How can retailers and the wider supply 

chain adapt to rapidly changing trends and a 

disrupted business environment while satisfying 

increasingly demanding and more socially 

conscious consumers?

Join the ASBCI and a panel of experts, including 

digital psychology expert Andrew Nicholson from 

Kulea and logistics experts from Advanced Supply 

Chain, in an online panel debate on the impact of 

the pandemic on consumer buying decisions and 

how retailers have responded to these changes 

to ensure they have the right products in stock at 

the right time to meet demand.

Visit asbci.co.uk to book your place today.

Part of the new 
future-focused event series from the ASBCI

BEYOND 2020:  Survival of the Smartest

More information: asbci.co.uk/events

https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series


ON THE SOFA WITH

Julie King
Dr Julie King, ASBCI Event Committe 
Chair, explains how the Association has 
adapted to the restrictions on physical 
events and is focusing on delivering 
essential content digitally in 2021.

How has Lockdown been for you?
Like many others I found that working from home, 
travelling less, and fewer nights away did have some 
advantages, but working remotely and not interacting 
informally or socially with colleagues can also feel 
quite disconnected. My own recent Covid diagnosis 
also brought home the impact of the virus and how 
debilitating it can be. I am certainly looking forward to 
the vaccine and normal life resuming, as I know you 
all are.

 
How has Lockdown affected the work of your 
committee?
Fortunately, the Event Committee was already 
accustomed to holding meetings online, so this part 
of our work was not disrupted. However, when the 
severity of the virus situation became apparent in 
early Spring, the committee was already in the final 
stages of organising the ASBCI’s annual conference 
that was due to take place in May 2020 on the topic 
of sustainability. We had to make a quick decision to 
postpone this, at the time hoping that the conference 
would be able to go ahead later in the year, but 
that has obviously not been the case, so our focus 
for the last few months has been on developing a 
series of digital events to replace our usual in-person 
schedule.
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What are you currently working on? What can 

we expect to see from the Event Committee in 

the next 6-12 months?

The first webinar in our series, Smart Skills Beyond 
2020: the new learning mentality, took place on  
2 December and featured a fascinating discussion 
on the skills and technologies that are essential for 
clothing and textile businesses to survive in the post-
Covid, digital era. 

This was one of two free teaser events for our main 
digital conference on 12 May 2021. The theme for this 
conference is Survival of the Smartest and its focus is 
on ‘smartification’ in all its forms, which also takes into 
account the need to build sustainability into fashion 
businesses as a survival tactic moving forward. We 
will have more details and speaker announcements 
early in the new year, but for now put 3 March 2021 in 
your calendars. This is the date of the second teaser 
webinar, Smart Consumers Beyond 2020: the 

post-pandemic digital opportunity, and not only 
does it promise to be an excellent event it is also free 
of charge. I hope to see you all there.

BEYOND 2020
Survival of the Smartest

A new event series from the ASBCI addressing the 
future of the fashion industry in a new era.

KEY DATES

3 March 2021 - Smart Consumers Beyond 2020: 
the post-pandemic digital opportunity

May 2021 - Survival of the Smartest digital conference

https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/news/asbci-news/asbcis-smart-skills-beyond-2020--the-new-learning-mentality-free-webinar
https://www.asbci.co.uk/news/asbci-news/asbcis-smart-skills-beyond-2020--the-new-learning-mentality-free-webinar
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/news/asbci-news/asbcis-smart-skills-beyond-2020--the-new-learning-mentality-free-webinar
https://www.asbci.co.uk/news/asbci-news/asbcis-smart-skills-beyond-2020--the-new-learning-mentality-free-webinar
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series
https://www.asbci.co.uk/event/asbci-events-and-conferences/asbcis-second-free-webinar-in-the-beyond-2020-survival-of-the-smartest-series


ON THE SOFA WITH

Garry Knox
Garry Knox, chair of the Marketing and 
Membership Committee, talks about 
life in lockdown and how he has been 
working to evolve the ASBCI’s marketing 
and communications strategies.

How has Lockdown been for you?
Like most people, I tried my hand at making banana 
bread, learned other new skills, and revisited some old 
ones. Doing things differently has been key, whether 
that is communicating more in the digital universe or 
being with your partner 24/7.

I have embraced travelling less, which has given me 
time to reflect on how I do things, and I think that the 
same has been true for my colleagues at GreenEarth 
Cleaning.

I’m a reasonably patient person and don’t mind my 
own company. While enforced isolation has tested 
those characteristics, I’m mindful that there are others 
who don’t cope well in situations of isolation and 
loneliness, so I took the time to write a blog for the 
GreenEarth website to support those people and their 
physical and mental health.

 
How has Lockdown affected the work of the 
Marketing and Membership Committee?
Clearly it has been more difficult for the committee to 
meet in person or indeed to gather everyone together 
virtually, as people have been furloughed and/or 
have had to focus on their own businesses. A small 
number of the committee started to work on initiatives 
immediately and to look at how the ASBCI can best 
support our members and their colleagues.
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Webinars and new publications have been key to 
that, as we keep the ASBCI community engaged 
and share knowledge and information, helping our 
members to stay informed while they are away from 
what was the traditional work environment.

What can we expect to see from the Marketing 
and Membership Committee in the next 6-12 
months?
Firstly, we are looking to hold our next committee 
meeting in early in the new year to start the new year 
with a renewed feeling of optimism. We are developing 
a new strategy for providing marketing support for 
events, webinars, and technical handbooks, as well as 
looking at more ways to engage existing members and 
attract new members.

We will build on the achievements of 2020, which 
despite its challenges, has delivered a valuable 
opportunity for the ASBCI to grow and change 
with the needs of its members. Thanks to Kirsty 
Holdsworth, Carrie Depledge, and Lotte Debell, who 
have worked extremely hard and gone the extra 
mile to support the marketing and communications 
activity, making ASBCI an entity that provides content, 
networking capability, and real value like no other.

Take care, and please contact me if you need any 
support for you or your colleagues.



ON THE SOFA WITH

Ian Morris

Technical Committee chair Ian Morris 
explains how lockdown has led to the 
development of more digital content 
from the committee and unveils plans for 
publications and events in 2021.

How has Lockdown been for you?

Lockdown has proven surprisingly straightforward. 
Much of my personal technical consultancy work has 
been online until now, so the fact that clients are now 
often working from home has made little difference. 
The absence of meeting in person has been in some 
cases an inconvenience, but communication tools 
such as Zoom have been great substitutes.

 
How has Lockdown affected the work of the 

Technical Committee?

The Committee used to meet in person every few 
months, often in Halifax. We have had to meet via 
Zoom instead, but this has not been an issue. The 
main challenges has been related to keeping the work 
of the Technical Committee visible to our members

Key to this were the Garment Costing webinars 
held this summer, based on a live seminar that took 
place in June 2019. Working with Kirsty Holdsworth 
and Carrie Depledge, Alistair Knox, and Garry Knox, 
the committee organised four webinars in June and 
July. These featured a 30 minute presentation by 
Alistair Knox, based on a version he had successfully 
developed and shown at the Pure event in London. 
The edited video version of this is available to view on 
the ASBCI homepage. 

The webinars were popular with both our company 
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members, and also with students and 
lecturers from various colleges and 
universities, and we intend to develop and 
deliver more content in this format

This year also saw the publication of the 
digital version of the Garment Costing 
technical handbook, on which the webinar 
was based. The print version published in 
2018, and following strong sales and positive 
feedback, I worked with Lotte Debell and 
Alistair Knox to update and convert this 
to ebook format, which was launched on 
Amazon in April 2020. 

 
What can we expect to see from the 

Technical Committee in the next 6-12 

months?

The Technical Committee is working on 
developing other webinars, based on 
the success of the costing seminar. Key 
seminars will be made available for viewing 
later online, once edited using professional 
video post-production facilities provided free 
of charge by a member company.

The committee has also started a review 
of popular existing technical handbooks, 
starting with ‘Tried and Tested’ (published 
in 2009). I am currently coordinating the 
review and update of the content with a 
team of experts from test houses and other 
organisations, and expanding on topics 
that warrant more detail. Other publication 
updates will follow and all will be published 
in print and ebook formats.  

In summary, the committee expects to 
be able to deliver expert webinars for the 
foreseeable future, and to reinstate our 
technical publishing programme using the 
expertise of our member companies.

https://www.amazon.co.uk/Garment-Costing-Everything-making-clothes-ebook/dp/B087D59FBB/
https://www.amazon.co.uk/Garment-Costing-Everything-making-clothes-ebook/dp/B087D59FBB/
https://www.asbci.co.uk/publication/handbooks
https://www.amazon.co.uk/Garment-Costing-Everything-making-clothes-ebook/dp/B087D59FBB/
https://www.amazon.co.uk/Garment-Costing-Everything-making-clothes-ebook/dp/B087D59FBB/
https://www.asbci.co.uk/publication/handbooks


ON THE SOFA WITH

Alan Cannon-Jones
The ASBCI’s Student Membership Chair 
reflects on a lockdown spent making 
scrubs for a local care home and 
supporting academic members with 
online resources and industry contacts.

How has Lockdown been for you?
Lockdown will have been a very individual experience 
for each of us. We have all had to respond to and deal 
with challenges that are not in the manual. There are 
no reference guides to help us through these times, 
and everyone will react differently. 

I moved house from a town to a village just prior to 
Lockdown, never expecting to face these challenges. 
Village life has given me a quieter existence with the 
scope for walking in the countryside along footpaths 
and bridleways in the fresh air with a minimum of other 
human contact. Our village pub closed for a while 
and then reopened as a takeaway and vegetable box 
provider, showing the resilience of small businesses. 

I also became involved in producing scrubs. Our 
local Leonard Cheshire Care Home put out an 
appeal for scrubs and I became a member of a 
team manufacturing the garments. My responsibility 
was cutting, overlocking, and preparing the bundles 
of cut work ready to be distributed to a team of 
machinists all working from home. It was like going 
back to the 1960s and 1970s when we relied on 
teams of outworkers to balance production. It 
was an unexpected way to spend Lockdown, but 
the experience of working in the team was truly 
motivating. I am sure there will be many similar 
stories from our membership.  
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How has Lockdown affected the work of the 
Student Membership Committee?
There have been no Student Membership Committee 
meetings during lockdown but we have still supported 
our members, including providing advice about online 
learning materials for students to access while 
studying at home. We also assisted an international 
student to establish a blog for their student group by 
facilitating interviews with professional practitioners 
that could be streamed on the site, focusing on 
gaining employment after graduation and career 
progression. The ASBCI also organised a garment 
costing webinar specifically for our academic 
members, which was very well attended.

 
What can we expect to see from the Student 
Committee in the next 6-12 months?
We are planning to offer more webinars for academic 
members, students, and tutors. As physical meetings 
are still not advised, there will an opportunity for 
a committee meeting via Zoom and more details 
will be sent out shortly. The Student Membership 
Committee is also working with our colleagues on the 
Technical Committee to update some of the ASBCI’s 
publications.



LEGAL ADVISOR

Employment law  
in the age of Covid
The ASBCI’s Legal Director Nicholas 
Worsnop discusses the latest changes to the 
furlough scheme and employer’s obligations 
to employees during a pandemic.

This time last year, I thought my article 
for the 2021 Yearbook would be all about 
Brexit. How sadly wrong that prediction 
was. We could never have foreseen what 
devastation this virus would bring.
The last seven or eight months have 

been catastrophic in terms of the impact 
on businesses. In the employment law 
landscape, the position is understandably 
dominated by the ongoing Government 
support measures, in particular, the 
extension of the Coronavirus Job Retention 
Scheme (the furlough scheme). 
The scheme will now run until March 

2021 and is designed to give businesses 
financial security over the next few 
challenging months. It will cover up to 80% 
of an employee’s wages and is much more 
generous and wide-ranging in its application 
than the original furlough scheme.
It is unclear what impact this will have on 

the Job Support Scheme (which may now 
be abolished altogether) along with the Job 
Retention Bonus, which was payable early 
in the New Year if workers were retained 
by the business, having previously been 
furloughed.
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All employers also have a legal duty to 
take reasonable steps to protect employees 
and visitors from contracting Covid-19. 
The risks of spreading and catching the 
virus in the workplace should be identified, 
assessed, and mitigated against in a 
comprehensive risk assessment.
Employers must: identify what work 

activity or situations may pose greater 
threats of transmitting the virus; assess 
who is at greater risk of contracting the 
virus; review how likely it is an individual or 
group of persons could be exposed to the 
virus; determine what actions should be 
taken and monitored to reduce the risk of 
transmission.
Employers with five or more employees 

are legally required to have a written risk 
assessment in place. Those with fewer 
than five must be able to demonstrate 
they have undertaken the assessment. 
The assessment should be continuously 
reviewed and updated in line with changing 
guidance and new legislation. Clearly, local 
and national restrictions have influential 
bearings on whether or not businesses can 
remain open and whether or not employees 
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can work from home – all of which should 
be factored into the risk assessment.
It is important for businesses to continue 

to act in a transparent and clear manner to 
both staff and third parties. Consultation, 
openness, and regular updates with 
employees in respect of what action the 
company has taken and what employees 
can do to keep their colleagues, family, and 
customers safe is crucial to mitigating and 
controlling the risk of transmission.

A couple more final points related to 
working from home. The first relates to data 
protection and the need for businesses to 
ensure that even though staff are working 
remotely, appropriate safeguards, both in 
terms of cyber security and paper files, 
are in place. Staff should be reminded of 
their obligations in this regard. The second 
relates to health and safety and the fact that 
the employer has an ongoing responsibility 
for their employees’ working environments. 
This would not extend to visits to every 
employee’s home, but it does cover the 
provision of general advice and guidance 
to ensure that they are working in a safe 
manner.

Our employment law team has recorded 
and distributed more than 30 videos and 
webinars dealing with the Government’s 
advice in areas such as Covid-secure 
workplaces, the furlough scheme, managing 
homeworking, and other financial support 
to businesses, which are available free of 
charge on our website. 

Nicholas Worsnop

ASBCI Legal Director
Partner, Chadwick Lawrence LLP
Tel: 01422 330601
Email: NicholasWorsnop@chadlaw.co.uk
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ASBCI BOOKSHOP

Technical guides to key topics
The ASBCI handbooks bring together the expertise of the 
Association’s diverse membership in clear, concise, reference-quality 
textbooks that aim to provide buyers, merchandisers, vendors, 
technologists, and students with technical knowledge of the whole 
supply chain. Updates of key titles are currently in process.

LATEST PUBLICATIONS

A step-by-step guide to the process 
of garment costing, from raw 
materials to production, labour costs, 
and logistics.

eBook
Kindle: £9.99 from Amazon

Print
Members: £30
Non-members: £60
Students: £22.50
P&P: £7.95

GARMENT COSTING - EVERYTHING YOU NEED TO 

KNOW ABOUT THE COST OF MAKING CLOTHES

CARING FOR 

CLOTHES

A comprehensive 
guide to aftercare 
in collaboration with 
GreenEarth Cleaning.

Print only
Members: £27.50
Non-members: £35
Students: £22.50
P&P: £3.50

APPAREL SIZE 

AND FIT

The definitive guide 
to the complex issue 
of size and fit in 
clothing.

Print only
Members: £75
Non-members: £150
Students: £35
P&P: £7.95

https://www.amazon.co.uk/Garment-Costing-Everything-making-clothes-ebook/dp/B087D59FBB
https://www.amazon.co.uk/Garment-Costing-Everything-making-clothes-ebook/dp/B087D59FBB
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Association of Suppliers to the 

British Clothing Industry 

TRIED & TESTED

A comprehensive 
guide to testing in 
clothing and textiles 
and how to interpret 
results.

Print only
Members: £15
Non-members: £25
Students: £10
P&P: £3.50

INTRODUCTION 

TO COLOUR 

Explaining colour 
measurement and 
communication in the 
supply chain.

Print only
Members: £15
Non-members: £25
Students: £10
P&P: £3.50

INTERLININGS

The specification, 
manufacture, 
application, fusing 
and sewing of 
interlinings.

Print only
Members: £40
Non-members: £80
Students: £30
P&P: £5.00

MAKE OR 

BREAK

The recommended 
industry standard 
guide to threads, 
stitches, and seams.

Print only
Members: £15
Non-members: £25
Students: £10
P&P: £3.50

COLOUR CLUES

How colour is 
applied to textile 
products, including 
dyeing, printing and 
pigmentation.

Print only
Members: £15
Non-members: £25
Students: £10
P&P: £3.50

JOINING  

FORCES

A guide to the way 
colour is applied to 
textile materials and 
products.

Print only
Members: £15
Non-members: £25
Students: £10
P&P: £3.50

ORDER YOUR COPY 

+44(0) 1422 354666 | asbcioffice@asbci.co.uk | asbci.co.uk/publications/handbooks

mailto:asbcioffice%40asbci.co.uk?subject=
https://www.asbci.co.uk/publication/handbooks
mailto:asbcioffice@asbci.co.uk?subject=
https://www.asbci.co.uk/publication/handbooks


Transformative textiles
David Reay from the Northern Clothing & Textile Network reports 
on a research project to develop a new generation of living textiles 

for the built environment. 

2020 has been a tough year for everyone, 
particularly our members in the North East. 
Against this backdrop, I wanted to highlight 
an interesting and positive development 
at two of our universities in the region. 
Led by knit specialist Dr Jane Scott, 
textile design and manufacture looks set 
to play a key role in the creation of a new 
generation of living buildings at the Hub 
for Biotechnology in the Built Environment 
(HBBE), a new initiative between 
Newcastle University and Northumbria 
University funded by Research England.

Jane joined Newcastle University as a 
NUAcT (Newcastle University Academic 
Track) Research Fellow in 2020 to lead the 
design and development of living textiles 
for HBBE. The research will develop a 
new generation of living textiles for the 
built environment that are responsive 
to environmental stimuli and act as a 
programmable interface to sustain a 
healthy environment in buildings. 

A significant investment in knitting 
technology, including a Shima Seiki design 
system and 3D knitting machine, forms 
part of the research facilities in the Macro 
Bio-Design lab. Living textile prototypes 
and new responsive fabric systems will 
be tested and showcased in the unique, 
experimental ‘living house’, The Ome. 

‘It is a very exciting time for textile 
designers and researchers in the North 
East,’ says Jane Scott. ‘Our understanding 
of materials and industrial processes is 
extremely relevant to new biodesign and 
biotech industries, and we have a huge 
opportunity in Newcastle, thanks to the 
considerable investment in technology, to 
support this emerging field.’

Jane’s research focuses on designing 
with biology using textile fabrication 
processes. As a knit specialist, her research 
challenges the established understanding 
of smart materials for architecture, applying 
principles derived from plant biology 
to the development of environmentally 
responsive textile systems composed of 
natural and sustainable materials. In 2019 
she collaborated with MuDD Architects to 
design and fabricate the Bioknit Pavilion, 
a knitted pavilion inspired by plant growth 
systems. The pavilion was exhibited at 
the London Design Festival as a public 
intervention for Design Junction before 
travelling to exhibitions in Barcelona and 
Eindhoven.

And how does this relate to the Hub for 
Biotechnology in the Built Environment? 
Well, the vision for HBBE is to develop 
biotechnologies to create a new generation 
of living buildings. Living buildings are 
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responsible and responsive to their natural 
environment; grown using living engineered 
materials to reduce inefficient industrial 
construction processes; metabolise their 
own waste to reduce pollution; generate 
energy and high-value products; and 
modulate their microbiome to benefit 
human and ecological health and wellbeing. 
Textiles offer both a hi-tech and a lo-tech 
approach, integrating with fields such 
as synthetic biology while rediscovering 
the relevance of traditional and past 
construction and making processes.  

This involves a considerable investment of 
time and money and although not directly 
connected to clothing at this time, the 
potential forward impact on textiles is clear 
to see, both regionally and across the sector. 
I look forward to seeing the progress. 

Enquiries: jane.scott@newcastle.ac.uk

Top: Bioknit pavilion designed by Jane 
Scott and MuDD Architects.

Above: Programmable knitting.

mailto:jane.scott%40newcastle.ac.uk?subject=
mailto:jane.scott@newcastle.ac.uk?subject=


Colour management in the 
textile supply chain

Managing colour in the textile supply chain is complex, but there are 
processes to make it easier, writes Andrew Filarowski from the SDC. 

Colour management in the textile supply 
chain is critical, and the process is a blend 
of skill and technical knowledge. Design 
inspiration comes in many different forms, 
but before committing to colours in a 
product range, it is essential to understand 
colour from a technical point of view to be 
able to embed best practice.

Getting it right as early in the process as 
possible has environmental and economic 
benefits. Get it right early and you can be 
certain that the colour can be produced on 
your chosen substrate; determine that your 
choice of dyes comply with the required 
regulation; make the approval process for 
colour easier; streamline quality control on 
batch production; save time and money; 
and create supply chain efficiency.

This is a win-win situation for everyone. 
Whether you work in fashion, apparel, 
or textiles you need to have colour 
consistency throughout your process and 
communicate this effectively.

Using technology for colour management 
is not new, but the number of companies 
available to help has grown. To continue 
to compete in the textile industry, we often 
hear about the need to increase speed to 
market. One way to do this is to bridge the 
gap between art and science. Both have a 
part to play in the design and colouration of 
substrates. Some background knowledge 
of how we see and interpret colour is 
necessary, as well as an understanding 
of different substrates and how they are 
coloured, and the technology available to 
promote best practice.

Sustainability and environmental concerns 
are embedded in most businesses. If we 
use the tools available, we can help reduce 
the impact of the industry on this planet.

Accurate and repeatable colour 
throughout the supply chain is founded on 
tried and tested science. For fashion brands 
and manufacturers to survive they must 
blend the creative side with the science.
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Accuracy and consistency are created by 
first creating a consistent and reproducible 
colour standard, understanding the 
limitations of producing colour on different 
substrates, and using calibrated viewing 
cabinets set to high industry agreed 
tolerances. It also requires the correct use 
of equipment and an understanding of 
the underlying principles of good colour 
appraisal. It is essential to have a specified 
colour language to be able to communicate 
colour differences. You should also use 
instrumental colour measurement and 
understand the results as well as identify 
new processes to reduce the cost of time 
and effort in the colour process.

Underpinning all these challenges is the 
need for good education and training. It is 
essential that companies build and maintain 
a pipeline of talented individuals with the 
required knowledge and skills and ensure 
they develop a culture of continual learning 
and professional development. 

The SDC has created a new course 
that aims to foster colour management 
expertise. Colour in Design and the Textile 

Supply Chain is designed to develop 
knowledge of colour and best practice for 
managing colour. It builds skills that can be 
used by employers to create a streamlined 
operating procedure. For students, it helps 
to prepare participants for the world of 
work. Step by step it introduces the science 
and the practical knowledge required. 

Available on the SDC’s online learning 
platform, the course is self-paced and 
includes pre-assessment tests.

In this rapidly changing industry, 
training and skills development remain a 
priority. There a many benefits of colour 
management training for students and 
employers. The SDC’s new course will 
allow participants to explore the process of 
managing colour in the supply chain while 
developing practical skills. 

The right choices made early in the 
design process create a better route 
to a circular economy and impact more 
positively on the environment. Good training 
creates a diverse set of skills relevant to 
the textile industry now and in the future. 

For further information: sdc.org.uk

https://colour.network/
https://colour.network/
https://sdc.org.uk/
https://colour.network/
https://colour.network/
https://sdc.org.uk/


Textile Institute: publications
The Textile Institute publishes a portfolio of books, journals, and 

periodicals providing essential information and reporting on 
research in all areas of textiles, including science, engineering, 

economics, management, marketing and design. 

The Textile Institute’s range of publications 
includes the following:

The Journal of The Textile Institute 
Published by Taylor & Francis on behalf 
of the Institute, the Journal of The Textile 
Institute (JTI) continues to lead the way in 
research and innovation. First published in 
1910, the journal continues to be ranked in 
the top 10 of materials science journals in 
the world.  
 
Textile Progress 
Published by Taylor & Francis on behalf 
of The Textile Institute, this critical review 
journal first published in 1969. The journal 
provides a comprehensive examination of 
research development in textiles, clothing 
and footwear. 
 
International Journal of Fashion 
Design, Technology and Education 
Published by Taylor & Francis and  
co-badged by The Textile Institute, this 
journal aims to provide a high quality  
peer-reviewed forum for research in fashion 
design, pattern cutting, apparel production, 
manufacturing technology, and fashion 
education.  
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Textiles 
Textiles is the Institute’s magazine, edited 
by Vanessa Wakefield. The magazine 
covers all aspects of the textile industry 
and the diverse interests of The Textile 
Institute’s membership.  
 
TT&D 
Textile Terms and Definitions (TT&D) is the 
industry essential authoritative collection of 
textile terms and definitions. Available now 
online, it covers all aspects of the textile, 
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Left to right: 

Textiles; Care and Maintenance of Textile 
Products including Apparel and Protective 

Clothing; Eco-friendly and Fair - fast 
fashion and consumer behaviour; The 

Journal of the Textile Institute; Sustainable 
Fibres and Textiles.

clothing and footwear industries. The digital 
medium makes the publication portable 
and allows the panel of experts to revise 
and update terms continually. Subscription 
packages are available at www.ttandd.org. 

In 2020 TT&D will be integrated into 
the new website and become part of the 
membership package. 
 
Contributing:

The TI invites authors and reviewers to 
work with the Institute in support of these 

publication initiatives and to take advantage 
of the opportunities they offer. 

If you wish to be considered for inclusion 
on the Textile Institute’s list of approved 
expert reviewers for journal papers, 
research manuscripts or books, please 
contact Rebecca Unsworth on  
runsworth@textileinst.org.uk
 
For more information, please visit the 
Textile Institute website:
www.textileinstitute.org

https://ttandd.org/
mailto:runsworth%40textileinst.org.uk%20?subject=
http://www.textileinstitute.org
https://ttandd.org/
mailto:runsworth@textileinst.org.uk%20?subject=
http://www.textileinstitute.org/


Next generation support

The UKFT is working on a number of projects to support new 
entrants into the UK fashion and textile industry. These include the 

MADE IT programme and bursaries to support internships. 

The MADE IT programme was developed 
to enrich the production and sourcing 
knowledge of fashion and textile graduates 
and illustrate the wealth of technical and 
creative roles in the UK supply chain.

The five universities selected to take part 
in the 2020/21 academic year are Plymouth 
College of Art, Winchester School of Art, 
De Montfort University, University of Salford 
and Bucks New University.

The programme has three elements:

MADE IT Production and Sourcing 

Masterclass

The Masterclass will be delivered to each 
participating university to promote the 
importance of production and sourcing in a 
rounded fashion education and highlight the 
breadth of job opportunities in the supply 
chain.

MADE IT Production Internship

The MADE IT Production Internship was 
developed after observing the impact of 
immersing students in the production 
environment. One student from each 
participating university will be offered 
a fully financially supported internship 
opportunity in a fashion or textile production 
environment in the UK.

MADE IT Quality Internship material

UKFT will work with students and 
employers to develop two sets of publicly 
available collateral that aim to raise the 
quality and expectations of internships 
across the industry: Quality Internship 
Collateral for students and Quality 
Internship Collateral for employers.

Paul Marsden, a lecturer on the BA (Hons) 
Fashion Design course in Salford, said the 
MADE IT masterclass guided third-year 
students through the process of producing 
a fashion collection from concept to market.

‘Delving into the fundamentals of each 
critical area and assisting the student to 
build a vision of the design, prototyping, 
sampling, construction, delivery, and retail 
processes, it highlighted hidden pitfalls and 
offered valuable advice on how to best 
organise and control the critical processes in 
bringing product to market,’ said Paul.

Third-year fashion design student Aurora 
Dickson said the masterclass offered 
valuable insight and in-depth discussion 
about suppliers and the manufacturing 
processes. ‘It’s great to know we still have 
such a rich mix of manufacturers in the UK.’

This round of MADE IT will run for the next 
three academic years supported by The 
Clothworkers’ Company and CapitB Trust. 
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Internship bursaries

UKFT is also working with The Drapers’ 
Company to support fashion and textile 
students across the UK to achieve good 
quality internships through the Drapers’ 
x UKFT Bursary programme. Financial 
support from the Drapers’ Company 
will enable 10 students annually to take 
up internship opportunities they may 
otherwise struggle to afford. UKFT will 
offer mentoring, guidance, and networking 
opportunities to each student to ensure 
their internships are safe, enjoyable, 
and valuable. This year we will offer 
opportunities to students across fashion 
and textile courses at Plymouth College of 
Art, Winchester School of Art, and University 
of Salford. 

‘We are delighted to be working with The 
Drapers’ Company to deliver their bursary 
funding to students across the UK on a 
yearly basis,’ said Adam Mansell, CEO 
of UKFT. ‘We know that affordability of 
internships can be a barrier to many, so this 

financial support will help to open up entry 
routes into the industry to all.’

 ‘The Drapers Company is delighted 
that UKFT are helping with our bursary 
programme to support fashion students 
through work internships’ said The Textile 
Working Group at The Drapers’ Company. 
‘These internships are unpaid and often 
some distance from home so many students 
find it difficult to pay for travel or rent. The 
Drapers have helped Leeds students for 
the last six years and we know that they 
find this work experience invaluable. We 
are delighted that with UKFT’s assistance 
we can extend this programme to more 
colleges and more students.’

UKFT is the government-appointed Sector 
Skills Body for fashion and textiles in all 
four nations, and works with employers, 
education providers, and other stakeholders 
to raise the skills and productivity of the 
people who work in the UK fashion and 
textile industry to the highest level. Find out 
more at www.ukft.org/skills-and-training. 

https://www.ukft.org/skills-and-training/
https://www.ukft.org/skills-and-training/


Linking up laboratories
UKTLF (United Kingdom Textile Laboratory Forum) is the 

trade association for UK-based UKAS-accredited textile testing 
laboratories and provides a non-commercial discussion forum.

Founded in 2001, the membership of the 
UKTLF covers almost all qualifying textile 
laboratories in the UK regardless of their 
size or range of testing.

UKTLF was founded to provide a non-
commercial forum for the discussion of 
topical technical issues affecting testing 
laboratories and their clients and to act as 
a conduit between the laboratories and 
Government and standardisation bodies,

UKTLF actively participates in a wide 
range of British Standard committees and 
many of its members also attend European 
and international standardisation committee 
meetings, seeking to ensure that test 
methods are technically sound and robust 
and meet the needs of the end user.

UKTLF has a number of specialised 
working groups that discuss hot topics, 

proposals on changing UK Regulations, 
and common interpretations of standards. 
Where appropriate, these views are fed 
directly into the relevant standardisation 
committee.

UKTLF continues to represent test 
labs in discussions with Government on 
proposed changes to the UK’s Furniture 
and Furnishing (Fire) (Safety) Regulations, 
and has recently worked with the National 
Bed Federation on the development of new 
guidance on the interpretation of testing 
requirements for flammability of mattresses. 

Membership of UKTLF is open to any 
qualifying textile testing laboratory in the UK.

For more information contact Alan Ross
alanr@uktlf.co.uk 
www.uktlf.co.uk
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Planet Personnel - global apparel, footwear, and 
textile appointments 

0044 (0)1422 849366

0044 (0)1422 849366

OUR 
WORLD, 

YOUR WORLD
High calibre 

recruitment for 

the global fashion, 

textiles, footwear, PR 

and e-commerce industries

LINDSAY J CLARKE
+44 (0)7435964482

WWW.pLANEtpERSONNEL.COm
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http://www.planetpersonnel.com/
http://www.planetpersonnel.com/


Creating, filming & delivering 
high quality videos for the 
Digital, Office, & WFH world 

IMM 
ASSOCIATES
The apparel & 

textiles industry 
video creation 

company

MAKING YOUR PRODUCTS & 
SERVICES STAND OUT
• Promotional & info films
• Client Communications
• Webinars etc.

POWERFUL 
PRESENTATIONS
• Talks to camera
• TV-style interviews
• Impactful messages

Broadcast standards of 
filming, editing, music 
& voiceover
Clients include ASOS, Fashion Enter, 
Marks & Spencer, and Optitex

How can we 
support your business?

Contact us now 
to discuss your needs!

ian@immassociates.co.uk
Mobile: 07789 651620

TRAINING & OTHER VIDEOS

View our 90 second showreel!

https://vimeo.com/483072653

http://www.footweartechnicalservices.com/
mailto:ian%40immassociates.co.uk?subject=
http://www.footweartechnicalservices.com/
mailto:ian@immassociates.co.uk?subject=
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BOARD DIRECTORS

The ASBCI is managed by its governing board of directors and an 
executive committee. They meet once or twice a year to agree on 
core business and the strategic direction of the Association.
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Finance Director
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Mike Danby MBE
Vice Chairman
ASCG

Jonty Wilson
Vice Chairman
Primark

Diane Waterhouse
Vice Chairman
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Ian Morris
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Garry Knox
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GreenEarth Cleaning

Dr Julie King
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University of South Wales

Alan Cannon Jones
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George Clothing

Kirsty Holdsworth
ASBCI

Carrie Depledge
ASBCI

Malcolm Ball
Life member/consultant

Simon Platts
ASOS.com
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ASBCI Committees
The ASBCI is run by four committees: Marketing & Membership, Event, 
Technical, and Student Membership. Each committee meets two to three 

times a year to discuss and implement the association’s activities.

EVENT COMMITTEE

Dr Julie King  University of South Wales Committee Chair
Simon Allitt  TUV Rheinland UK  Committee Vice-Chair
Bea Couzens  Eurofins CPT   Committee Vice-Chair

Dr Alistair Knox  ASBCI    ASBCI Chairman
Malcolm Ball  ASBCI     ASBCI life member/consultant
Stephanie Ingham  ASBCI    ASBCI Company Secretary
Kirsty Holdsworth  ASBCI    ASBCI General Manager
Carrie Depledge  ASBCI    ASBCI Administration Manager
Garry Knox    GreenEarthCleaning  M&M Committee Chair
Ian Staton   Bureau Veritas CPS UK Ltd M&M Committee Vice-Chair
Mary Wilcock  Lectra UK    ASBCI Finance Director
Ian Morris   IMM Associates   ASBCI Technical Director
Alan Cannon Jones CAPITB Trust   Student Membership Chair
Nicholas Worsnop  Chadwick Lawrence LLP ASBCI Legal Director
Martin Sofranko  Assyst Bullmer UK
Steven Price  Chargeurs*PCC Fashion Technologies
Vikki Vallender  HSTTS/MTS
Richard McGregor-Cheers HSTTS/MTS
Lotte Debell   Editorial consultant
Stefania Del Chiaro Lectra UK
Sinziana Andronic  Lectra UK
Vicky Kirkwood  Advanced Supply Chain Group
Katie Bottomley  Advanced Supply Chain Group
Sue Waters   Alvanon
Janet Love   Matalan
Stephanie Dick  The Textile Institute
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MARKETING AND MEMBERSHIP COMMITTEE

Garry Knox   GreenEarthCleaning  Committee Chairman
Ian Staton   Bureau Veritas CPS UK Ltd Committee Vice-Chair

Dr Alistair Knox  ASBCI    ASBCI Chairman
Diane Waterhouse D W Consultancy   ASBCI Vice-Chair
Mary Wilcock  Lectra UK    ASBCI Finance Director
Dr Julie King  University of South Wales Event Committee Chair
Bea Couzens  Eurofins CPT   Event Committee Vice-Chair
Simon Allitt   TUV Rheinland UK  Event Committee Vice-Chair
Kirsty Holdsworth  ASBCI    ASBCI General Manager
Carrie Depledge  ASBCI    ASBCI Administration Manager
Martin Sofranko  Assyst Bullmer UK
Steven Price  Chargeurs*PCC Fashion Technologies
Mark Randall  HSTTS/MTS
Vikki Vallender  HSTTS/MTS
Peter Cussons  Peter Cussons & Associates
Ray Watson   Ray Watson Consultancy
Lucy Beaven  Nutmeg (part of the Morrisons family)
Lotte Debell   Editorial consultant
Stefania Del Chiaro Lectra UK
Sinziana Andronic  Lectra UK
Vicky Kirkwood  Advanced Supply Chain Group
Katie Bottomley  Advanced Supply Chain Group
Sue Waters   Editorial and strategic advisor
Lucy Murphy  BTTG/Shirley Technologies

TECHNICAL COMMITTEE

Ian Morris   IMM Associates Ltd  Committee Chairman
Alan Ross   HSTTS/MTS   Committee Vice-Chair
Dr Alistair Knox  ASBCI    ASBCI Chairman 

Additional members are co-opted onto the committee according to the technical issue 
or handbook under discussion. 

YB/COMMITTEES
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STUDENT MEMBERSHIP COMMITTEE

Alan Cannon Jones CAPITB    Committee Chairman
Chris Thierry  UK Retail Connect  Committee Vice-Chair

Dr Alistair Knox  ASBCI    ASBCI Chairman
Kirsty Holdsworth  ASBCI    ASBCI General Manager
Carrie Depledge  ASBCI    ASBCI Administration Manager
Dr Julie King  University of South Wales Event Committee Chair
Sheila Griffiths  Birmingham City University
Jan Schofield  City of Liverpool College
Pippa Clarkson  DeMontfort University
Kaye Herriot  DeMontfort University
Stefania Del Chiaro Lectra UK
Sinziana Andronic  Lectra UK
Liz Gee   London College of Fashion
Helen Montgomery London College of Fashion
John Lau   London College of Fashion
Julia Kininmouth  Nottingham Trent University
Lindsay Clarke  Planet Personnel
Ray Watson   Ray Watson Consultancy
Debbie Moorhouse University of Huddersfield
Debbie Allsopp  University of Huddersfield
Charlotte Goldthorpe University of Huddersfield
Samantha Hudson-Miles University of Huddersfield
Jeffrey Thorpe  University of Leeds
Claire Watson  University of Leeds
Mark Sumner  University of Leeds
Barbara Waters  University of Manchester
Steven Hayes  University of Manchester
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UNIVERSITY AND COLLEGE MEMBERS

Birmingham City University
The Parkside Building, 5 Cardigan Street,
Birmingham B4 7BD

Sheila Griffiths 
Programme Director - Fashion Design 
Undergraduate Programmes
0121 331 7935 | sheila.griffiths@bcu.ac.uk

City of Liverpool Community College
The Arts Centre, Myrtle Street, 
Liverpool L7 7JA

Jan Schofield 
Head of School for Fashion, Art & Design
0151 252 4387 | jan.schofield@liv-coll.ac.uk

De Montfort University **
Department of Fashion & Textiles, 
The Gateway, Leicester LE1 9BH

Pippa Clarkson  
Senior Lecturer, Fashion Buying
0116 257 7569 | pclarkson@dmu.ac.uk

London College of Fashion **
University of the Arts London, 20 John 
Prince’s Street, London W1G 0BJ

Helen Montgomery 
School Developments Manager, 
Fashion Business School
0207 514 8887 
h.montgomery@fashion.arts.ac.uk 

Nottingham Trent University **
School of Art & Design, 50 Shakespeare 
Street, Nottingham NG1 4FQ

Julia Kininmonth 
Senior Lecturer
0115 941 8418 | julia.kininmonth@ntu.ac.uk

University of Huddersfield
Department of Fashion & Textiles, 
Queensgate, Huddersfield HD1 3DH

Debbie Moorhouse  
Course Leader, MA Creative Pattern Cutting
01484 472647 | d.moorhouse@hud.ac.uk

University of Leeds **
School of Design, Clothworkers Building 
Central, Leeds LS2 9JT

Jeffrey Thorpe 
Principal Teaching Fellow,  
Programme Leader – Fashion Design
0113 343 3714 | j.s.thorpe@leeds.ac.uk

University of Manchester **
Department of Materials, Sackville Street 
Building, Manchester M1 3BU

Barbara Waters  
Lecturer in Fashion Business
0161 306 8166 
Barbara.waters@manchester.ac.uk

** Denotes Premier Academic Member 
status.
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Over 40 hours of training, 

regulation updates and 

product related content. 

The ability to download 

our presentation slides 

and ask our speakers questions.

HAVE YOU SEEN OUR 

WEBINAR LIBRARY?

Click here to visit our webinar library

Chemical Related Testing

REACH & Restricted substances  

Proposition 65 overview

Audits, Inspections and Assessments

Understanding Social Audits   

Metal Detection in finished products   

SEDEX Virtual Assessments  

Introduction to Inspections  

InSpec introduction

Audit fatigue reduction

Sustainability

How the HIGG Index can help with sustainability   

Higg Index deep dive Part 1 & 2  

Scientific Traceability using chemical 

fingerprints  

Clothing and soft goods

CHINA GB Regulations for Softlines testing

Essentials of Textile Testing

Fibres to Fabrics

Children's Clothing Mechanical Safety

Children’s Clothing Drawcords

Children’s Clothing Flammability

Softline Labeling 101 for Apparel & Textiles

Vegan product testing

Kingdom of Saudi Arabia regulations

Fabric lifecyle

Understanding colour

Performance testing for activewear

And much, much more...............

http://www.bureauveritas-cps.eu/supplierportal/webinars/login/
http://www.bureauveritas-cps.eu/supplierportal/webinars/login/
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_A
Advanced Supply Chain Group
Alvanon/Motif 
ASOS.com 
Assyst Bullmer
J. Barbour and Sons 

_B
Birmingham City University 
Bodi.Me Ltd
Burberry PLC
Bureau Veritas CPS UK
Byways Ltd

_C
CapitB Trust
Chadwick Lawrence LLP
Chargeurs*PCC Fashion Technologies 
City of Liverpool College
Coats Group Plc 
Coloro
Colourmart
Cordings
Cussons & Associates 

_D
Debell, Lotte
De Montfort University
DeSL 
Dimensions 
D W Consultancy

_E
Eurofins CPT

_F
Fashanne (Anne Davies)
Fashion Delivered Ltd

Footwear Technical Services Ltd
Freudenberg Performance Materials LP

_G
Garmentech Ltd
George Clothing
GreenEarth Cleaning
Gribbin Strategic LLC
Guild of Cleaners & Launderers 

_H
Hobbs
HSTTS (High Street Textile Testing Services)
Hyve Group (Pure London & Pure Origin)

_I
IMM Associates
Incorporatewear Ltd
Intertek 

_J
James Heal
JEP Consultancy
Joules
Judd Consultants

_K
Kufner Holding GmbH

_L
Labelon 
Lectra UK
Lipsy
London College of Fashion

_M
Marlborough Marketing 
Marshall Consultancy Ltd
Matalan 

ASBCI MEMBERS AT A GLANCE 2021
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_N
N Brown 
Next PLC
Northern Clothing and Textile Network
Nottingham Trent University
Nutmeg (part of the Morrisons family)

_O
OGUK
Optitex Ltd

_P
Pentland Brands Ltd
Planet Personnel
Primark

_R
Ray Watson Consultancy
Recyclatex Group
Roaches International

_S
Sainsbury’s Supermarkets 
SCI Textiles
SGS United Kingdom
Shirley Technologies 
Sizemic
Smiffys - R H Smith and Sons 
Society of Dyers & Colourists

_T
[TC]2 Textile/Clothing Technology  
Corporation
Tesco Stores
The LYCRA Company
The Very Group 
The Textile Institute 
TRS (Worldwide) Ltd
TÜV Rheinland UK
TUV Sud 

 

_U
UK Fashion & Textiles Association
UK Retail Connect
UL VS Ltd
University of Huddersfield
University of Leeds
University of Manchester

_V
Verivide
Vetigraph Fashion Digital Solutions Ltd

_W
Whistles
W L Gore & Associates (UK) Ltd

Bold denotes Premier Membership or  
Premier Academic Membership status         
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ADVANCED SUPPLY CHAIN GROUP

Global end-to-end intelligent supply chain.
Contact: Mike Danby MBE 
Executive Chairman & ASBCI Vice Chair
606 Building, Wharfedale Road,
Euroway Trading Estate,
Bradford BD4 6SG
+44 (0)1274 470476
hollie.lawson@advancedsupplychain.com
www.advancedsupplychain.com

ALVANON/MOTIF

Apparel fit, shape experts, and e-learning 
consultancy group.
Contact: Ton Wiedenhoff 
Executive Director, Europe
20 Eastbourne Terrace,
Paddington, London W2 6LG
+44 (0)20 7792 5977
ton.wiedenhoff@alvanon.com
www.alvanon.com

ANNE DAVIES T/AS FASHANNE

Fashion Awards.
Contact: Laura Cullen 
Event Organiser
1934 The Yard, Exploration Drive,
Leicester, Leicester LE4 5JD
+44 (0)7803 744708
laura@annedaviestv.co.uk
www.fashanne.com

ASBCI

Association of Suppliers to the British 
Clothing Industry.
Contact: Stephanie Ingham MBE 
Company Secretary
LG1, Croft Myl, West Parade,
Halifax HX1 2EQ
+44 (0)1422 354666
stephanie.ingham@asbci.co.uk
www.asbci.co.uk

ASOS.COM

Online retailer.
Contact: Simon Platts 
Responsible Sourcing Director
6th Floor, Greater London House,
Hampstead Road, London NW1 7FB
+44 (0)20 7765 1000
simonp@asos.com
www.asos.com

ASSYST BULLMER

CAD/CAM for the apparel industry.
Contact: Martin Sofranko
Managing Director
Unit 6B, South Park Way,
Wakefield 41 Business Park,
Wakefield WF2 0XJ
+44 (0)1924 373900
martins@assystbullmer.co.uk
www.assystbullmer.co.uk

J. BARBOUR & SONS

Garment wholesaler and retailer.
Contact: Ian Sime 
Director of Supply Chain
Simonside, South Shields 
NE34 9PD
+44 (0)191 427 4289
ian.sime@barbour.com
www.barbour.com

BIRMINGHAM CITY UNIVERSITY

Birmingham Institute of Jewellery, Fashion
and Textiles.
Contact: Sheila Griffiths 
Programme Director: Fashion Design 
Undergraduate Programmes
The Parkside Building, 5 Cardigan Street, 
Birmingham B4 7BD
+44 (0)121 331 7935
sheila.griffiths@bcu.ac.uk
www.bcu.ac.uk
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BODI.ME

Fashion fit technology solutions.
Contact: Lara Mazzoni 
CEO & Founder
4th Floor, Aldgate Tower, 
2 Leman Street, 
London E1 8FA
+44 (0)20 7581 0094
lara@bodi.me
www.bodi.me

BTTG/SHIRLEY TECHNOLOGIES

Independent textile testing facility with a 
global presence in all major textile 
producing regions; providing traditional 
and specialist textile expertise and 
experience. An OEKO-TEX® member 
institute and official OEKO-TEX® office 
for the UK, Singapore and Kenya.
Contact: Lucy Murphy
Business Development Officer
Unit 6 Wheel Forge Way, 
Trafford Park, Trafford Park,  
Manchester M17 1EH
+44 (0)161 869 1610
lucy.murphy@shirley.co.uk
www.shirley.co.uk

BTTG/SHIRLEY TECHNOLOGIES

A leading independent organisation for 
testing, certification and auditing of 
Personal Protection Equipment, Carpets, 
Construction Products and many other 
textile related products.
Contact: Ian Strudwick 
Technical Textiles Specialist
Unit 6 Wheel Forge Way, 
Trafford Park, Trafford Park,  
Manchester M17 1EH
+44 (0)161 876 4211
ian.strudwick@shirley.co.uk
www.bttg.co.uk

BURBERRY PLC

Luxury fashion manufacturer.
Contact: Lise Edwards-Warrener
Vice President Internal Manufacturing
Horseferry House, 
Horseferry Road,
London SW1P 2AW
+44 (0)20 3367 3232
Lise.edwards-warrener@burberry.com
www.burberry.com

BUREAU VERITAS CONSUMER 

PRODUCTS SERVICES LIMITED

Bureau Veritas is a recognised world 
leader in testing, inspection, and 
certification services (TIC). Globalised 
supply chains and increasingly stringent 
regulations shape the consumer products 
industry. BV help to optimise costs and 
reduce risk while bringing our clients’ 
products to market faster.
Contact: Ian Staton 
EMEA Digital Marketing Manager
31 Kingsland Grange, 
Woolston,
Warrington WA1 4RW
+44 (0)1925 854360
bvsales@uk.bureauveritas.com
bureauveritas.com

BYWAYS GROUP LTD

Supplier and manufacturer of garment 
labels.
Contact: Simon Freer 
Managing Director
Amaric House, Unit G, 
Bramingham Business Park, Enterprise 
Way, 
Luton LU3 4BU
+44 (0)1582 524444
Simon.freer@byways.com
www.byways.co.uk
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CAPITB TRUST

Training grant provider to the UK clothing 
and textile manufacturing industries.
Contact: Laura Mack 
Grants Administrator
Access House, Halesfield 17,
Telford TF7 4PW
+44 (0)1952 588533
laura_mack@capitb.co.uk

CHADWICK LAWRENCE LLP

Legal services.
Contact: Nicholas Worsnop, Partner
The Fire Station, Dean Clough Mills,
Halifax HX3 5AX
+44 (0)1422 330601
nicholasworsnop@chadlaw.co.uk
www.chadwicklawrence.co.uk

CHARGEURS *PPC FASHION 

TECHNOLOGIES

Global manufacturer of woven, nonwoven, 
and knitted interlinings.
Contact: Steven Price 
VP Business Development Europe
Suite 29, 548-550 Elder House, 
Elder Gate
Milton Keynes MK9 1LR
+44 (0)7721 303830
+44 (0)870 1213160
sprice@chargeurs-pcc.com
www.chargeurs-pcc.com

CITY OF LIVERPOOL COLLEGE

Further education institution.
Contact: Jan Schofield 
Head of School Fashion, Art & Design
Arts Centre, Myrtle Street,
Liverpool L7 7JA
+44 (0)151 252 4387
jan.schofield@liv-coll.ac.uk
www.liv-coll.ac.uk

COATS GROUP PLC

Industrial threads and consumer crafts.
Contact: Adrian Elliott 
Head of Global Services
1 The Square, Stockley Park,
Uxbridge UB11 1TD
+44 (0)20 8210 5000
adrian.elliott@coats.com
www.coats.com

COLOURMART

Online yarn sales and colour software 
consultancy.
Contact: Richard Lawn, Director
Unit 2A, Archers Way,
Battlefield Industrial Estate,
Shrewsbury SY1 3GA
+44 (0)1743 466883
richard.lawn@btinternet.com
www.colourmart.com

COLORO

Colour System – a sister company to 
WGSN, Coloro supports the management 
of colour from design to production, in 
both physical and digital formats.
Contact: John Newton 
Head of Color Technology
AirW1 2nd Floor, 20 Air Street,
London W1B 5AN
+44 (0)20 7715 6350
john.newton@coloro.com
www.coloro.com

CORDINGS

Clothing retail.
Contact: Noll Uloth 
Managing Director
19–20 Piccadilly, London W1J 0LA
+44 (0)20 7758 4120
noll@cordings.co.uk
www.cordings.co.uk
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CUSSONS & ASSOCIATES

Consultancy
Contact: Peter Cussons 
Consultant
4 Curly Hill, Middleton,
Ilkley LS29 0AY
+44 (0)1943 607039
peter.cussons@aol.com

DE MONTFORT UNIVERSITY

University specialising in fashion, contour 
and retail buying.
Contact: Prof Carolyn Hardaker 
Head of School, Art Design & Humanities
Faculty of Art, Design & Humanities,
The Gateway, Leicester LE1 9BH
+44 (0)116 257 7542
chh@dmu.ac.uk
www.dmu.ac.uk

Contact: Helen Burbidge 
Associate Professor Fashion Buying 
Programme Leader
Faculty of Art, Design & Humanities,
The Gateway, 
Leicester LE1 9BH
+44 (0)116 257 7573
hburbidge@dmu.ac.uk
www.dmu.ac.uk

DeSL LTD

Technology (fashion, apparel and 
footwear).
Contact: Leo Sillence 
Sales and Customer Relations Manager 
EMEA & APAC
2 Alexandra Gate, 
Ffordd Pengam,
Cardiff CF24 2SA
+44 (0)29 2089 4715
leo.sillence@desl.net
www.desl.net

DIMENSIONS

Corporate apparel.
Contact: Barbara Tomczak 
Design & Production Development Director
3 Long Acre, Willow Farm Business Park,
Castle Donington DE74 2UG
+44 (0)1332 697000
barbaratomczak@dimensions.co.uk
www.dimensions.co.uk

D W CONSULTANCY

Consultancy
Contact: Diane Waterhouse 
Consultant and ASBCI Vice Chairman
+44 (0)7720 599289
dwconsultancy@gmail.com

EUROFINS CONSUMER PRODUCT 

TESTING

Quality control and assurance services at 
every stage of the fashion supply chain 
from source to stores. Offering testing, 
inspection, audit, regulatory and compliance, 
sustainability and tailored solutions 
responding to specific customer needs.
Contact: Bea Couzens 
International Business Development Manager
Unit 16, Willan Trading Estate,
Waverley Road, Sale,
Manchester MH33 7AY
+44 (0)7825 531512
BeaCouzens@eurofins.com
www.eurofins.com/tex

FASHION DELIVERED LTD

Consultancy
Contact: Paula Wilson, Consultant
The Pantiles Chambers, 
85 High Street, Tunbridge Wells TN1 1XP
+44 (0)20 3916 5090
paula@fashiondelivered.com
www.fashiondelivered.com
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FOOTWEAR TECHNICAL SERVICES

Technical footwear freelance consultancy. 
Working with retail and suppliers. 
Engaging in product development/
systems/fitting and style analysis.
Contact: Ashley Metcalf 
Managing Director
8 Croft Street, Bacup OL13 9DB
+44 (0)7581 188563
ashley@footweartechnicalservices.com
www.footweartechnicalservices.com

FREUDENBERG PERFORMANCE 

MATERIALS LP (UK)

Supplier of Interlinings and other 
Performance Materials
Contact: Nigel Towell, Managing Director UK
The Clock House, Rosemount Estate, 
Huddersfield Road, Elland HX5 0EE
+44 (0)1706 754777
Nigel.towell@freudenberg-pm.com
www.freudenberg.com

GARMENTECH

Provider of technical consultancy and 
garment technology services.
Contact: Kay Bentick, Technical Consultant
200 Arley Lane, Ansley, Nuneaton, 
Warwickshire CV10 9PH
+44 (0)7985 697367
kaybentick@garmentech.uk

GEORGE CLOTHING

Clothing and homeware retailer.
Contact: Jade Snart 
Senior Manager – Sustainability, Central 
QA & Fabric
George House, Magna Park, 
Hunter Boulevard, Lutterworth LE17 4XN
+44 (0)1455 884079
j.snart@asda.co.uk
www.george.com

GREENEARTH CLEANING

Sustainable dry cleaning. 
Contact: Garry Knox 
Sustainability Director
51W 135th Street, 
Kansas City, 
USA MO64145
+44 (0)7501 205965
gknox@greenearthcleaning.com
www.greenearthcleaning.com

GRIBBIN STRATEGIC LLC

Apparel Consultancy.
Contact: Ed Gribbin 
CEO
500 Oak Road, Merion Station, PA, 
USA 19066
+1 215 514 3155
ed@gribbinstrategic.com
www.gribbinstrategic.com

GUILD OF CLEANERS AND 

LAUNDERERS

Qualifying and professional body for the 
laundry and dry cleaning industry. 
Contact: Kenneth Cupitt FGCL 
Council Chairman
56 Maple Drive, Larkhall,
South Lanarkshire ML9 2AR
+44 (0)1698 322669
kencupitt@gmail.com
www.gcl.org.uk

HOBBS LTD

Women’s clothing and footwear retailer 
and manufacturer.
Contact: Jo Toulmin 
Senior Technical Manager
183 Eversholt Street, London NW1 1BU
+44 (0)20 3440 2000
jo.toulmin@hobbs.co.uk
www.hobbs.co.uk
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HSTTS (HIGH STREET TEXTILE 

TESTING SERVICES LTD)/MTS

High Street Textile Testing Services is a 
well established consumer product testing 
laboratory based in Leeds, UK and has 
offices and laboratories in 14 countries 
worldwide, offering inspections, supplier 
audits, social and ethical audits and testing 
on toys.
Contact: Mark Randall 
Managing Director
118 Lupton Avenue, Leeds LS9 6ED
+44 (0)1132 488830
mark@hstts.co.uk
www.hstts.co.uk

HYVE GROUP 

We create unmissable events and connect 
millions of people every year. Where 
business is personal, where meetings 
move markets and where today’s leaders 
inspire tomorrow’s. We have more than 130 
events taking place every year, all around 
the world, and across multiple industry 
sectors from fashion to food and building 
to tourism.
Contact: Julie Driscoll 
Managing Director, Retail and Fashion
The Studios, 2 Kingdom Street,
London W2 6JG
+44 (0)20 3545 9400
julie.driscoll@hyve.group
www.hyve.group

IMM ASSOCIATES LTD

Textiles and Media Specialist Consultancy
Contact: Ian Morris, Managing Director
Flat 5, Littleberry Court,
St. Vincent’s Lane, London NW7 1EN
+44 (0)20 8959 1771
ianmorrislondon@gmail.com
ian@immassociates.co.uk

INCORPORATEWEAR LTD

Corporate clothing and uniform supplier.
Contact: Ed Grigg, General Manager
Contact: Limin Cao, Senior Supply Chain 
& Technical Manager
Edison Road, Hams Hall National 
Distribution Park, Coleshill B46 1DA
+44 (0)1675 430714
Edward.grigg@icwuk.com
Limin.cao@icwuk.com
www.incorporatewear.co.uk

INTERTEK TESTING SERVICES (UK)

Intertek is a leading Total Quality 
Assurance provider to industries 
worldwide. We deliver innovative and 
bespoke Assurance, Testing, Inspection 
and Certification solutions for our 
customers’ operations and supply chains. 
Our softlines lab is based in Leigh, Greater 
Manchester and one of over 65 locations 
worldwide dedicated to softlines services.
Contact: Glyn Garbett
Business Development Director
Softlines & Hardlines
The Warehouse, Brewery Lane,
Leigh WN7 2RJ
+44 (0)1942 265700
glyn.garbett@intertek.com
www.intertek.com

JAMES HEAL

A manufacturer of innovative and  
premium quality testing instruments and 
consumables for the textile and garment 
industry.
Contact: Daniel Smith, Head of Marketing
Richmond Works, Lake View,
Halifax HX3 6EP
+44 (0)1422 366355
info@james-heal.co.uk
www.james-heal.co.uk
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JEP CONSULTANCY

QA consultancy.
Contact: Jane Pritchard, Owner
+44 (0)7769 740473
jane.pritchard@ntlworld.com

JOULES

Men’s and women’s lifestyle/casual 
clothing and accessories.
Contact: Neil Ferris 
Director of Technical Quality & Sourcing
16 The Point, Rockingham Road,
Market Harborough LE16 7QU
+44 (0)1858 435255
neil.ferris@joules.com
www.joulesgroup.com

JUDD CONSULTANTS

Fusible interlinings consultant.
Contact: Peter Judd, Consultant
76 Villiers Crescent, St. Albans AL4 9HZ
+44 (0)1727 862239
ptjudd892@gmail.com

KUFNER HOLDING GmbH (UK Office)

Interlining manufacturer.
Contact: Darren Cooper 
Sales Manager Interlinings
Oak Tree House, 408 Oakwood Lane,
Leeds LS8 3LG
+44 (0)113 345 1050
dcooper@kufner.com
www.kufner.com

LABELON

Labels/Packaging
Contact: Sara Kwok, Managing Director
Unit 10, Chilford Court, Rayne Road, 
Braintree CM7 2QS
+44 (0)1376 553030
sara.kwok@labelon.com
www.labelon.com/www.trimco-group.com

LECTRA UK

Software, CAD/CAM equipment and 
services provider.
Contact: Stefania Del Chiaro 
Marketing Manager, Fashion & Apparel
Contact: Sinziana Andronic 
Marketing Manager
First Floor, Jade Buldings, 
Albion Mills, Albion Road, 
Bradford BD10 9TQ
+44 (0)1274 623094
s.delchiaro@lectra.com
s.andronic@lectra.com
www.lectra.com

LIPSY

Fashion retailer.  
Contact: Melanie Frame 
Technical Director
Glen House, 
200–208 Tottenham Court Road, 
London W1T 7PL
+44 (0)20 7462 9156
melanie.frame@lipsy.co.uk
www.lipsy.co.uk

LONDON COLLEGE OF FASHION

Education for the fashion industries. The 
Fashion Business School is one of the 
three schools that make up London 
College of Fashion, a multidisciplinary 
school which enjoys a global reputation for 
its unique fashion business undergrad and 
postgrad courses.  
Contact: Helen Montgomery 
School Developments Manager, 
Fashion Business School
20 John Prince’s Street, 
London W1G 0BJ
+44 (0)20 7514 8887
h.montgomery@fashion.arts.ac.uk
www.fashion.arts.ac.uk
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Contact: Liz Gee, Interim Dean
Fashion Business School, 
Room 109, 20 John Prince’s Street, 
London W1G 0BJ
+44 (0)20 7514 6019
l.gee@fashion.arts.ac.uk
www.fashion.arts.ac.uk

Contact: Hannah Middleton, 
Knowledge Exchange
h.middleton@fashion.arts.ac.uk
+44 (0)207 7514 6010
Fashion Business School
272 High Holborn
Holborn
London  WC1V 7EY

Contact:  John Lau, Associate Dean
School of Design & Technology
j.lau@fashion.arts.ac.uk

Contact: Anna Ellis 
Production Manager
Centre for Fashion Enterprise
182 Mare Street, London E8 3RE
+44 (0)20 7514 8385
a.ellis@fashion.arts.ac.uk
www.fashion.arts.ac.uk

LOTTE DEBELL 

Freelance writer, editor, and designer of 
brochures, newsletters, magazines, articles, 
press releases, and other marketing materials.
Contact: Lotte Debell 
+44 (0)7969 440089
lottedebell@gmail.com

MALCOLM BALL

ASBCI honorary life member and lingerie/
swimwear, accessories, and colour 
management consultant.
Contact: Malcolm Ball

Rams Clough Cottage, 
Wood Lane North, 
Adlington, 
Macclesfield SK10 4GX
+44 (0)1625 874414
malcolm.ball@gmail.com

MARLBOROUGH MARKETING

Media consultant, marketing consultant, 
and freelance trade journalist specialising 
in all aspects of textile production and 
aftercare. 
Contact: Irving Scott 
The Limes, Ireby, 
Wigton CA7 1EQ
+44 (0)1697 371205
irvingcscott@aol.com

MARSHALL CONSULTANCY LTD

Services and software (ClearChain) 
related to delivering environmental and 
ethical sustainability
Contact: Andrew Lambert 
Managing Director
16 College Road, 
Ardingly,
West Sussex RH17 6TT
+44 (0)1444 892093
andrewl@marshallcl.com
www.marshallcl.com

MATALAN

Clothing and homeware retailer. 
Contact: David Mellett 
Director – Technical Services & 
Manufacturing Development
Perimeter Road, 
Knowsley Industrial Park, 
Kirby, Knowsley L33 7SZ
+44 (0)151 556 6000
mellett_d@matalan.co.uk
www.matalan.co.uk
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N BROWN

Retailer.
Contact: Angela Gaskell 
Head of Sourcing
40 Lever Street, Manchester M60 6ES
+44 (0)161 238 2588
angela.gaskell@nbrown.co.uk
www.nbrown.co.uk

NEXT PLC

UK based retailer of clothing, footwear, 
accessories and home products, and 
distributes through three main channels.
Contact: Claire Brealey 
Womenswear Technical Manager
Phase 4, Desford Road, Enderby,
Leicester LE19 5AT
+44 (0)116 284 3158
claire.brealey@next.co.uk
www.next.co.uk

NORTHERN CLOTHING AND

TEXTILE NETWORK

Network management and consultancy.
Contact: David Reay, Chair
c/o RTC North Ltd, Loftus House,
Colima Avenue, Sunderland SR5 3XB
+44 (0)191 516 4400
david@davidreay.co.uk
www.northernclothing.org.uk

NOTTINGHAM TRENT UNIVERSITY

Nottingham Trent University offers a full 
range of courses at undergraduate level in 
the field of fashion and textiles.
Contact: Julia Kininmonth 
Senior Lecturer, School of Art & Design, 
50 Shakespeare Street, 
Nottingham NG1 4FQ
+44 (0)115 941 8418
julia.kininmonth@ntu.ac.uk
www.ntu.ac.uk 

NUTMEG (part of the Morrisons 

family)

Nutmeg is WM Morrisons supermarkets 
clothing range. The company supplies high 
quality clothing designed for life.
Contact: Lucy Beavan 
Head of Technical – Clothing
Independent House, 
Whitwick Business Park, 
Stenson Road, 
Coalville LE67 4JP
+44 (0)1531 277769
lucy.beavan@morrisonsplc.co.uk
www.morrisons.co.uk/nutmeg

OGUK

Hosiery, socks, activewear supplier.
Contact: Pratimah Khedoo 
Technical and Compliance Manager
Unit 1, Wanlip Road, 
Syston,
Leicester LE17 1PD
+44 (0)116 260 9117
pratimah@oguk.co.uk
www.oguk.co.uk

OPTITEX

End-to-end digital solutions for fashion 
and apparel businesses.
Contact: Danny Reinfeld 
VP Global Sales
13 Ha’Melacha St Park AFEQ,
4809129 Rosh Ha’ayin, 
Israel
+39 (0)236595850
Danny.reinfeld@optitex.com
www.optitex.com

PASCHAL LITTLE

Consultant
ASBCI honorary member/consultant
paschaljudelittle@gmail.com
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PENTLAND BRANDS LIMITED

Pentland Brands Limited is a global family 
business bringing some of the most loved 
active and footwear brands to millions of 
people around the world. We own Speedo, 
Berghaus, Canterbury of New Zealand, 
Endura, Mitre, Ellesse, Boxfresh, SeaVees, 
KangaROOS and Red or Dead. We are the 
global licensee for Kickers in the UK and 
have a joint venture partnership for 
Lacoste Chaussures.
Contact: Michael Holland, Head of 
Operations - Teamwear
Pentland Centre, 12 Colima Avenue,
Sunderland Enterprise Park
Sunderland
SR5 3XB
+44 (0)191 5165600
Michael.holland@pentland.com
www.pentlandbrands.com

PLANET PERSONNEL

Recruitment specialists for global apparel 
and footwear appointments. 
Contact: Lindsay J Clarke 
Recruitment Director & Managing Director
Suite 76 Bowers Mill, 
Branch Road, Barkisland, 
Halifax HX4 0AD
+44 (0)1422 849366
Lindsay@planetpersonnel.com
www.planetpersonnel.com

PRIMARK STORES

Retailer.
Contact: Eimear Hawker 
Technical Product Manager
PO Box 644, 47 Mary Street,
Dublin 1, Eire
+353 (0)18880500
ehawker@primark.ie
www.primark.com

RAY WATSON CONSULTANCY

Consultancy
Contact: Ray Watson, Consultant
22 Stillwell Drive, Sandal, Wakefield WF2 6RS
+44 (0)1924 257037
raygwatson@btinternet.com

RECYCLATEX GROUP

Recyclatex is a group of textile reuse and 
recycling specialists that provide a national 
service for take back schemes, end-of-life 
and dead stock solutions. 
Contact: Vanessa Wakefield
General Secretary
4 Third Avenue, Higher Green,
Manchester M29 7QY
vanessa@recyclatex.co.uk
www.recyclatex.co.uk

ROACHES INTERNATIONAL/

ADVANCED DYEING SOLUTIONS (ADS)

Manufacturer and supplier of textile 
performance testing instruments and 
laboratory dyeing and finishing equipment. 
Instrument and equipment service and 
calibration. 
Contact: David Buxton, Sales Director
Unit 11, Springwell 27, Dark Lane,
Birstall WF17 9LN
+44 (0)1924 420083
david@roaches.co.uk
www.roaches.co.uk

SAINSBURY’S SUPERMARKETS

Supermarket, clothing, and homeware retailer. 
Contact: Kim Nicklin, Technical Manager
Womens 2/Menswear
CSSC Unit 1, Draken Drive,
Ansty Park, Ansty, Coventry CV7 9RD
+44 (0)24 7643 9100
kim.nicklin@sainsburys.co.uk
www.sainsburys.co.uk
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SCI TEXTILES

Textiles validation and textile restoration 
experts
Contact: Chris Dale 
Managing Director
SCI Environmental Group,
13/14 Canal View Business Park,
Wheelhouse Road, 
Rugeley WS15 1UY
+44 (0)330 202 0296
chris.dale@sci-textiles.co.uk
www.sci-textiles.co.uk

SGS UNITED KINGDOM – 

INSPECTIONS & AUDITS

SGS United Kingdom is part of the SGS 
group of companies, the world’s largest 
independent testing, inspection and 
certification organisation. The SGS 
consumer testing services division 
specialises in the testing, inspection, and 
auditing of consumer products and 
factories worldwide.
Contact: Katherine Wharton 
UK Softlines Business Manager
Whittle Estate, Cambridge Road, 
Whetstone, 
Leicester LE8 6LH
+44 (0)116 2846780
katherine.wharton@sgs.com
www.sgs.co.uk

SGS UNITED KINGDOM – TEXTILE & 

APPAREL TESTING

Contact: Michelle Harrison 
Consumer & Retail Laboratory Manager
Whittel Estate, Cambridge Road, 
Whetstone, 
Leicester LE8 6LH
+44 (0)116 284 6780
uktextilestesting@sgs.com
www.sgs.co.uk

SIZEMIC

Fashion technology company providing a 
sizing and fit solution. 
Contact: Andrew Crawford
Chief Executive
47 Streathbourne Road, 
London SW17 8QZ
+44 (0)20 3051 2644
andrew.crawford@sizemic.eu
www.sizemic.eu

SMIFFYS – R. H. SMITH & SONS

(WIGMAKERS)

Smiffys is a wholesale, fancy dress
manufacturer specialising in party fashion,
leisure and entertainment products.
Contact: Joanne Williams
Technical Manager
London House
Central Park
New Lane
Leeds, LS11 5EB
+44 (0)113 2025489
joannewilliams@smiffys.com
www.smiffys.com

SOCIETY OF DYERS & COLOURISTS

SDC is an educational charity offering 
courses and qualifications in colour, 
especially in textiles. It is also a global 
membership organisation and a centre for 
networking and community engagement. It 
provides the opportunity for lifelong career 
development for those working with colour.
Contact: Andrew Filarowski 
Technical Director
P.O. Box 244, Perkin House, 
82 Grattan Road, 
Bradford BD1 2LU
+44 (0)1274 725138
info@sdc.org.uk
www.sdc.org.uk
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SUE WATERS EDITORIAL 

CONSULTANT

Editorial Consultancy.
Contact: Sue Waters, Consultant
+44 (0)7747 773866
sue@suewaters-pr.co.uk

[TC]2 TEXTILE/CLOTHING 

TECHNOLOGY CORPORATION

Technology development. 
Contact: Dr Mike Fralix 
President & CEO
2500 Reliance Avenue, Apex, 
NC 27539, USA
mfralix@tc2.com
www.tc2.com

TESCO STORES

One of the UK’s leading supermarket 
retailers selling food, clothing, and 
homeware. 
Contact: Rachael McGurk
Head of Technical Kidswear & Essentials
Building 6, Trident Place,
Hatfield Business Park, Hatfield Avenue, 
Hatfield AL10 9UL
+44 (0)1707 804397
rachael.mcgurk@uk.tesco.com
www.tesco.com

THE LYCRA COMPANY

The LYCRA Company innovates and 
produces fibre and technology solutions 
for the apparel industry. The company is 
recognised worldwide for its innovative 
products, technical expertise, and 
unmatched marketing support. The 
LYCRA Company owns a number of well-
known brands including LYCRA®, 
COOLMAX® and THERMOLITE® and 
focuses on the development of unique 
innovations designed to meet the 

consumer’s need for comfort and lasting 
performance.
Contact: Claire O’Neill 
EMEA Brand Communication Manager
A1 & A2 Elmbridge Court,
Cheltenham Road East, 
Gloucester GL3 1JZ
+44 (0)7507886000
claire.oneill@LYCRA.com
www.LYCRA.com

THE VERY GROUP

Online retailer. 
Contact: Maria Sheehan 
Product Development & Sourcing 
Manager
Skyways House, 
Speke Road, 
Speke,
Liverpool L70 1AB
+44 (0)151 317 0820
maria.sheehan@theverygroup.com
www.theverygroup.com

THE TEXTILE INSTITUTE

The Textile Institute is an international 
organisation promoting professionalism in all 
areas of the textile industries worldwide. 
Direction of the Institute’s affairs is carried 
out by an international council, supported by 
committees and staff at the HQ in 
Manchester, UK. Its success depends on the 
activities of the worldwide sections and 
national committees in many countries and 
the special interest groups. The main 
functions are the provision of an operational 
framework and maintenance of quality, 
particularly in regard to professional 
qualifications and dissemination of 
information to members and others.
Contact: Stephanie Dick, CEO
8th Floor, St James’s Building, 

YB/DIRECTORY

mailto:sue%40suewaters-pr.co.uk?subject=
mailto:mfralix%40tc2.com?subject=
https://www.tc2.com/
mailto:rachael.mcgurk%40uk.tesco.com?subject=
https://www.tesco.com/
mailto:claire.oneill%40LYCRA.com?subject=
https://www.lycra.com/en/
mailto:maria.sheehan%40theverygroup.com?subject=
https://theverygroup.com/
mailto:sue@suewaters-pr.co.uk?subject=
mailto:mfralix@tc2.com?subject=
https://www.tc2.com/
mailto:rachael.mcgurk@uk.tesco.com?subject=
https://www.tesco.com/
mailto:claire.oneill@LYCRA.com?subject=
https://www.lycra.com/en/
mailto:maria.sheehan@theverygroup.com?subject=
https://theverygroup.com/


78 YB/2021

YB/DIRECTORY

79 Oxford Street, Manchester M1 6FQ
+44 (0)161 237 1188
sdick@textileinst.org.uk
www.textileinstitute.org

TRS (WORLDWIDE) LTD
Global specialists in retail solutions. 
Contact: Matthew Westwood 
Director
The Old Firkin House, Old Road,
Leighton Buzzard, LU7 2RG
+44 (0)1525 375560
matt@trsworldwide.com
www.trsworldwide.com

TÜV RHEINLAND UK
Testing, inspection, and certification of 
consumer goods. 
Contact: Simon Allitt
Head of Retail
Unit 3, Key Point Office Village
Alfreton, DE55 7FQ
+44 (0)1773 300 362
+44 (0)7852 943739
simon.allitt@uk.tuv.com
www.tuv.com

TÜV SUD
Testing, inspection, and certification of 
consumer goods.
Contact: Claire Franco 
Global & Technical Account Manager
Octagon House, Concorde Way,
Fareham PO15 5RL
+44 (0)1489 558100
claire.franco@tuv-sud.co.uk
www.tuv-sud.com/cps

UKFT – (UK FASHION & TEXTILE 
ASSOCIATION)
The UKFT (formerly the BCIA) guides and 
advises its members on all essential 

aspects of running a business and 
supplying clothing and knitwear. 
Contact: Adam Mansell, CEO
3 Queen Square, Bloomsbury,
London WC1N 3AR
+44 (0)20 7843 9460
adam.mansell@ukft.org
www.ukft.org

UK RETAIL CONNECT
Consultant to the clothing industry. 
Contact: Christopher M. Thierry 
Director
5 Russetts Close, 
Horsell GU21 4BH
+44 (0)1483 756126
chris.thierry@ukretailconnect.com
www.ukretailconnect.com

UL VS LTD
UL is the most trusted name in product 
safety and science for over 125 years. UL’s 
solutions for the consumer and retail 
industry provide tools and information to 
navigate the global marketplace. UL has 
expertise in social responsibility, 
environmental, brand protection, supply 
chain security, extractives, and raw material 
sourcing with programme development, risk 
assessment, education and advisory, audit, 
and data management solutions aimed at 
enhancing sustainability. Together, we can 
help you deliver safer, more sustainable 
products that consumers can trust.
Contact: Helena Southon 
Sales Manager
Unit 1-3 Horizon,  Wade Road,
Kingsland Business Park,
Basingstoke RG24 8AH
+44 (0)125 631 2100
Helena.Southon@ul.com
www.CRS.UL.com
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UNIVERSITY OF HUDDERSFIELD

The University of Huddersfield offers the 
following courses: BA (Hons) Fashion 
Design with Marketing; BA (Hons) Fashion 
Design with Textiles; BA (Hons) Fashion 
Design with Digital Production; BA (Hons) 
Fashion Creative Direction; BA (Hons) 
Fashion Brand Marketing; BA (Hons) 
International Fashion Buying Management; 
BA (Hons) Textiles; BA (Hons) Costume 
with Textiles.
Contact: Debbie Moorhouse 
Course Leader MA Creative Pattern 
Cutting
Department of Fashion & Textiles,
School of Art, Design & Architecture, 
Huddersfield, HD1 3DH
+44 (0)1484 472647
d.moorhouse@hud.ac.uk
www.hud.ac.uk

Contact: Samantha Hudson-Miles 
Course Leader Fashion Design
Department of Fashion & Textiles,
School of Art Design & Architecture, 
Huddersfield HD1 3DH
+44 (0)1484 471850
s.l.hudson-miles@hud.ac.uk
www.hud.ac.uk

UNIVERSITY OF LEEDS

University of Leeds B.A. Hons Fashion
Design Programme. 
Contact: Jeffrey Thorpe 
Principal Teaching Fellow, 
Programme Leader Fashion Design 
School of Design,
Clothworkers Building Central,
Leeds LS2 9JT
+44 (0)113 343 3714
j.s.thorpe@leeds.ac.uk
www.leeds.ac.uk/design

UNIVERSITY OF MANCHESTER

The Department of Materials at the 
University of Manchester is an academic 
and research department specialising in 
Materials Science and Engineering and 
Fashion Business and Technology. It is the 
largest materials science and engineering 
department in Europe.
Contact: Barbara Waters 
Lecturer in Fashion Business
Department of Materials,
The University of Manchester, Oxford 
Road, Manchester M13 9PL
+44 (0)161 306 8166
barbara.waters@manchester.ac.uk
www.manchester.ac.uk

VERIVIDE LTD

VeriVide is a world leader in the design, 
development, and manufacture of specialist 
Light Cabinets and digital imaging systems 
for fast and accurate visual and digital colour 
measurement and assessment. Since 1964, 
we have been supporting the textile and 
apparel industry, providing innovative and 
sustainable solutions for colour 
management. Our Colour Assessment 
Cabinets provides consistent viewing 
environments to evaluate colour under LED 
and fluorescent standard illuminants. 
VeriVide’s DigiEye is the innovative system 
for digital colour and appearance 
measurement and assessment.
Contact: Paul Dakin 
Director
Quartz Close, 
Warrens Business Park, 
Enderby, 
Leicester LE19 4SG
+44 (0)116 284 7790
p.dakin@verivide.com
www.verivide.com
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VETIGRAPH FASHION DIGITAL 

SOLUTIONS LTD

Vetigraph CAD/CAM and Stylepack PLM 
solutions for the fashion, apparel, home 
furnishing and other related industries. 
Contact: Hervé Andrieu, Director
Unit 4, Level 5 South Wing,
New England House, 
New England Street, 
Brighton BN1 7GB
+44 (0)1273 672400
contact@vetigraph.co.uk
www.vetigraph.co.uk
www.fashiondigitalsolutions.co.uk

WHISTLES

High street clothing brand with concession 
partners in the UK and globally. 
Contact: Roz Adams, 
Head of Technical
2nd Floor, 163 Eversholt Street,
London NW1 1BU
+44 (0)20 7391 0907
r.adams@whistles.co.uk
www.whistles.com

W L GORE & ASSOCIATES (UK) LTD

Manufacturing and innovation.
Contact: Dave Frodsham 
Product Specialist
Simpson Parkway, 
Kirkton Campus, Livingston, 
West Lothian EH54 7BH
+44 (0)1506 460123
dfrodsham@wlgore.com
www.gore.com

Every effort is made to ensure the details 
in this directory are correct at the time of 
publication. If you would like to amend 
your listing, please contact the ASBCI on 
asbcioffice@asbci.co.uk.

mailto:contact%40vetigraph.co.uk?subject=
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http://www.whistles.com/
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https://www.gore.com/
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WHY YOU SHOULD 
JOIN THE ASBCI

Be part of a network of 
industry professionals that 
spans the entire spectrum 
of the fashion and textile 
supply chain.

“Membership 
of the ASBCI 
offers important 
advantages, 
helping 
businesses keep 
up to date with 
current industry 
concerns and 
providing 
opportunities to 
connect with key 
influencers.”

Claire O’Neill, 
The LYCRA 
Company

Join an active community 
focused on sharing expertise, 
knowledge, and best practice 
for the benefit of the whole 
industry.

Gain access to technical 
and commercial experts, 
build new relationships, and 
promote your business. 

asbci.co.uk/join

https://www.asbci.co.uk/join
https://www.asbci.co.uk/join


82 YB/2021

YB/MEMBERSHIP

Join the ASBCI today

Benefits of membership
l  Contact details of members
l   Networking opportunities 
l   Open forum to voice your opinion
l   Free or discounted access to         
    ASBCI events
l   Free technical site visits 
l   Free access to member webinars
l   Content in our publications
l   Your news on our website
l   First access to expert technical    
      handbooks
l   Receive and contribute to member    
    newsletters and magazines
l   Free new business referrals with  
    other organisations
l   Advice from the ASBCI’s law  
    firm 

As a member you will:
Be a part of a dynamic community of 
members members from across the 
fashion supply chain.

Gain direct access to global technical and 
commercial experts.

Help implement technical and commecial 
initiatives to sustain the UK clothing and 
textile industry.

Build new business relationships and 
opportunities and promote your business.

Stay informed on international and UK 
developments and their impacts.

Gain a greater understanding of the wider 
supply chain technical and commercial 
issues that may affect your business.

ENQUIRE NOW

mailto:asbcioffice%40asbci.co.uk?subject=
mailto:asbcioffice@asbci.co.uk?subject=
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Company name:.........................................................................................................................................................................................................................................................................

Address:....................................................................................................................................................................................................................................................................................................

...................................................................................................................................................................................................... Post Code:.....................................................................................

Tel:....................................................................................................................................... Website:................................................................................................................................................

VAT Number:.................................................................................................................................................................................................................................................................................... 

Type of Business:...................................................................................................................................................................................................................................................................  

Main delegate name:........................................................................................................................................................................................................................................................   

Position:....................................................................................................................................... Mobile No:.....................................................................................................................

Email address:..............................................................................................................................................................................................................................................................................    

Second delegate name:..............................................................................................................................................................................................................................................  

Position:....................................................................................................................................... Mobile No:.....................................................................................................................

Email address:..............................................................................................................................................................................................................................................................................    

Marketing contact:......................................................................................................Tel No:..................................................................................................................................   

Email address:..............................................................................................................................................................................................................................................................................   

Are you a member of a trade association? (please specify)...............................................................................................................................   

.................................................................................................................................................................................................................................................................................................... 

Are you a Patron Member of the Textile Institute? (patron members receive a 20% discount) Yes/No

Type of Membership Annual fee

Consultant (sole proprietor plus one employee) £215 + VAT

Educational (eg College/University) - Standard Academic membership £325 + VAT

Educational (eg College/University) - Premier Academic membership £950 + VAT

Small company (2-10 employees, 2-year introductory joining fee) £385 + VAT

SME £825 + VAT

Large Company £1,050 + VAT

Groups/Premier Members £1,650 + VAT

Overseas Members £630 + VAT

The standard membership year runs from 1 May - 30 April. Fees are pro rata for joining within that period. 

Admission to the ASBCI is not automatic. All applications are subject to approval by the Membership Commitee.

Signed:........................................................................................................................................... Dated: ...................................................................................................................................

Please send your completed application form to Kirsty Holdsworth, General Manager at:

ASBCI, LG1 Croft Myl, West Parade, Halifax, HX1 2EQ

Cheques to be made payable to the ASBCI. 

For queries and bank transfer details, email asbcioffice@asbci.co.uk or call +44 (0)1422 354666.

mailto:asbcioffice%40asbci.co.uk%20?subject=
mailto:asbcioffice@asbci.co.uk%20?subject=


ASBCI DIARY DATES 2021
3 March 2021

Smart Consumers Beyond 2020:
The post-pandemic digital opportunity

March 2021

ASBCI Executive Board Meeting

March 2021

ASBCI AGM

12 May 2021

Beyond 2020: Survival of the Smartest
ASBCI annual digital conference

More details and events will be added to the event schedule on our 
our website as these are confirmed.

MEMBER EVENTS
24-26 February 2021

Rewire 2021: Sustainability - an interventon for fashion
Three-day FREE online event from MOTIF and Mills Fabrica.

12-14 September 2021

Scoop X Pure
Live event bringing together the best of Pure London and Scoop.

https://www.asbci.co.uk/events/asbci-events-and-conferences
https://www.asbci.co.uk/events/asbci-events-and-conferences


Reach a membership 
audience of thousands 
with an advert in 

 

ASSOCIATION.
in

NOVEMBER 2020

REWRITING 

THE RULES
How the pandemic 
is changing supply 
chains

CLEANING 

UP COVID

GreenEarth reveals 
results of Covid-19  
research

The next 
Educating 
the industry 
professionals 
of the future

generation

Book your ad today

https://www.flipsnack.com/asbci/in-association-media-pack-2021/full-view.html
https://www.flipsnack.com/asbci/in-association-media-pack-2021/full-view.html


THERE ARE ACTIONS YOUR BUSINESS
NEEDS TO TAKE NOW AT GOV.UK/TRANSITION

NEW RULES FOR BUSINESS WITH  
EUROPE START ON 01 JAN 2021

https://www.gov.uk/transition
https://www.gov.uk/transition

